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Circulation: 
l 30,842* CIOB members monthly.
l The largest circulation of any UK construction title.
l Only major construction title still to be ABC audited. 

Content
Construction Management provides high quality analysis, features,  
technical content and CPD. Construction Management is edited by  
Will Mann, who has over 20 years’ experience as a journalist  
and editor in the construction and built environment sector.
l focus upon technical content/CPD.
l In depth analysis on key industry issues.
l More interviews and interaction with industry experts.
l Editorial direction informed by a select editorial board 
of industry experts.

*Source: Audit Bureau of Circulation - July 2022 to June 2023
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constructionmanagement.co.ukSEPTEMBER 2024

BUILDING BY 
THE BEACH
CONTRACTOR JENNER GIVES  
CM A TOUR OF FOLKESTONE’S
SHORELINE PROJECT
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Readership research n 51% Of CIOB members work  
in organisations employing over  
500 staff 
Includes the UK’s top ten contractors; 
l Balfour Beatty l Skanska  
l Laing O’Rourke l Morgan Sindall  
l Kier l Galiford Try l Vinci  
l Costain l Willmott Dixon
These organisations deliver the 
major commercial, public sector, 
housing and infrastructure projects 
across the UK.

What’s an ABC? 
An ABC is the recognised industry 
gold standard of circulation 
auditing ensuring that every copy 
of a magazine is being delivered 
to an individual. All major news 
publications are ABC audited 
and quote an ABC rather than a 
readership figure.
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 Art of Building 
competition winner
‘Bricks’ by Belgium’s Alain Schroeder 
became this year’s Art of Building  
Judges’ Choice winner. The photo reflects 
the dangerous conditions some people 
work in at brick factories in Bangladesh.

 Balfour Beatty Vinci 
assembles HS2 tunnel  
boring machine
A 90-strong specialist team assembled 
the 1,600 tonne machine set to build the 
second bore of the HS2 Bromford Tunnel 
in Birmingham. Two 600 tonne cranes 
lifted the huge 125 tonne cutterhead 
into place at the front of the 125m-long 
machine in the pit bottom.
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Dr Claire Handby 
FCIOB joined a Hilti 
round table dealing 
with construction’s 
carbon reduction 
challenge and the 
role of digitisation, 

see p36-40

 Waterproofing of the 
Stanway Viaduct  
Gloucestershire Warwickshire Steam 
Railway appointed Walsh Construction 
to repair the 120-year-old Stanway 
Viaduct, which carries the railway over 
a valley north of Toddington station. 
The work involves the removal of  
track and ballast and replacement  
of the deck.  

 Carbon neutral  
scheme in Westminster
FM Conway laid a new road surface 
on Elmfield Way, in the London 
Borough of Westminster, containing 
92% recycled materials. The project 
used low-carbon techniques to 
achieve a total embodied and 
operational carbon saving of 78%.

 Floating crane  
in South London
A ‘floating crane’ is aiding construction 
of a student accommodation tower by 
London Bridge station. The crane sits on 
steelwork which extends off the building 
structure to save space. Mace is building 
the project for Greystar.

 Built heritage at  
Blenheim Palace
Ahead of National Apprenticeships 
Week this month, Aimee-Anna 
Akinola recently completed a project 
management apprenticeship role at 
Blenheim Palace. She will soon be a 
construction project manager working 
on restoration projects across the 
whole of the Blenheim Palace  
World Heritage Site.
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The UK’s largest cohousing development offers 
a new template for sustainable construction  
and eco living. Will Mann visited the project

n a green hillside in 
deepest Dorset, a 
pioneering eco housing 
development is nearing 

completion. Hazelmead is the UK’s 
largest cohousing neighbourhood, 
comprising 53 affordable 
eco-homes for sale and for rent, 
through Bournemouth Churches 
Housing Association (BCHA).
Cohousing communities, which 

date from the 1960s, involve self-
contained homes with communal 
facilities and residents who typically 
share similar values – in this case a 
strong environmental ethos.
Designed to be energy efficient, 

climate resilient and nature friendly, 

The eco homes 
of Hardy country

14 | CONSTRUCTION MANAGEMENT  FEBRUARY 2024
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 The development 
provides a 
biodiverse habitat 
for birds, reptiles 
and mammals

the homes on the 2.5ha-site  
near Bridport meet the AECB 
(Association for Environment 
Conscious Building) Standard and 
have near-Passivhaus levels of 
insulation, with U-values of 0.15  
for external walls.
Electricity comes from a microgrid 

serving the development, with an 
array of 114 rooftop photovoltaic 
solar panels feeding into a monster 
1,609kWh-capacity Tesla battery. 
Some 54 air-source heat pumps 
power the hot water.
This is the county of Thomas 

Hardy, whose novels were known 
for their depictions of rural life, and 
Dorset’s most famous son would  M

AR
K 
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have approved of the sustainability 
and biodiversity themes that run 
right through the Hazelmead 
cohousing scheme.
Work on the project first started 

back in 2008 when a group of like-
minded people formed Bridport 
Cohousing with the aim of building 
a neighbourhood of affordable 
eco homes for local people. The 
development was given full planning 
permission in 2016, BCHA was 
picked as housing association 
partner in 2018 and work got 
underway on site in October 2019.
BCHA development and 

acquisitions manager Jack 
Rushforth is giving CM a tour  

CONSTRUCTION MANAGEMENT  FEBRUARY 2024 | 15

The homes are built on strip 
foundations in south-facing 
terraces to maximise efficacy 
of the rooftop solar panels
Jack Rushforth,  
Bournemouth Churches  
Housing Association
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What is the objective of the 
rulebook?
The rulebook will be a guidance 
document for construction 
professionals, estate managers, 
and other stakeholders dealing 
with reinforced autoclaved aerated 
concrete (RAAC) in various building 
types. The goal is to empower them 
with the information needed to 
confidently address the presence 
and condition of RAAC, in an 
objective, consistent and robust way.
Its development is collaborative, 

aggregating existing knowledge 
into a centralised resource that 
encompasses various perspectives, 
experiences, insights and enabling 
technologies related to RAAC. 

What guidance is currently  
used for RAAC and what are  
its shortcomings?
Several guidance documents, 
including those from the Institute of 
Structural Engineers, the Department 
for Education and NHS Estates, 
provide principles for assessing 
the presence and potential risks 
associated with the degradation of 
RAAC structures in buildings. 
However, there are issues with 

existing surveying methods, which 

You could 
scan a RAAC 
plank and 
identify 
cracking 
or internal 
voids or even 
corrosion 
displacement 
in the 
reinforcement 
elements
Steve Nesbitt, 
Manufacturing 
Technology Centre

The government has granted funding to the Manufacturing Technology Centre  
to develop a rulebook for dealing with RAAC. Will Mann finds out what guidance it 
will offer from Steve Nesbitt, the centre’s built environment chief technologist

What will be in  
the RAAC rulebook?

rely on ‘line of sight’ to identify RAAC 
presence and associated risks. 
For example, there may have been 
coatings applied to RAAC planks. 
In the health sector, complex MEP 
and service distribution systems 
restrict visual access. So, there is 
a need for an enhanced level of 
detection and assessment. 

Tell us about the non-destructive 
techniques (NDTs) you are  
looking at.
NDTs can provide a more 
comprehensive understanding of 
the performance of RAAC products, 
identifying key modes of failure and 
signature characteristics. These 
are techniques that are common 
in the healthcare sector, such as 
ultrasonics, X-ray backscatter (XBS), 
X-ray computed tomography (XCT) 
scanning. Other NDTs like ground 
penetrating radar are already used 
in infrastructure – the Manufacturing 
Technology Centre (MTC) has used 
this for scanning bridges.
NDTs are non-invasive and allow 

an objective evaluation of the 
condition of the RAAC plank without 
causing harm to the structure. So, 
you could scan a RAAC plank and 
identify cracking or internal voids 

or even corrosion displacement in 
the reinforcement elements. Lack of 
transverse reinforcement elements 
at the bearing ends are among the 
key indicators that a RAAC plank is  
in a poor state of condition.
However, you need to know 

how to use these technologies. 
Ultrasonics, for example, gets used 
very widely in assessing reinforced 
concrete structures with high 
degrees of accuracy. But with RAAC, 
because it is porous, the ultrasound 
waves get dispersed, and you 
cannot actively detect the position 
of reinforcement. But it is still useful 
in testing whether a building element 
is fully reinforced concrete.
We’re currently assessing NDTs 

with RAAC planks in our workshop 
– putting chunks of these planks 
through a XCT scanner – and we’re 
on the cusp of being able to confirm 
that these are viable techniques to 
assess RAAC. 

Where does metrology come in?
Metrology is the science of 
measurement. Metrology, along 
with NDT, is used by MTC to help 
manufacturing and infrastructure 
organisations understand their 
product quality and the condition of 
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 RAAC problems 
affect numerous 
public buildings, 
and it is present in 
231 schools and 
colleges in England

their assets. I think it could be used 
in understanding changes of state  
in RAAC, at scale. 
We’ve seen the symptoms that 

could indicate a potential concern 
resulting from degradation of RAAC, 
for example, if a RAAC plank has 
got some form of deflection that is 
visible, then that is an indicator of 
ongoing changes within the plank 
that may manifest with it collapsing. 
Another is the detachment of the 

end bearing system on the RAAC 
planks which also leads to collapse 
of the RAAC plank.
Using metrology-based methods, 

we could survey many RAAC planks 
quickly to detect changes of state. 
This would give advanced warning 
to say something has changed in 
the state of the RAAC planks, and 
therefore the estate owner could 
take immediate remediation action 
to maintain use of the building.

AI is already helping with RAAC 
assessment. Do you expect to  
build on that?
We have ongoing engagement with 
the team at Loughborough University 
(CIOB members Professor Chris 
Gorse, Professor Chris Goodier and 
Dr Karen Blay) and that will continue. 
The tool set they’ve created is a 

fantastic starting point where you 
take photos of a building over different 
periods, do the analysis remotely  
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Display  
Insertions 1 5 10
DPS £4,800 £4,400 £3,900
Full page £3,000 £2,650 £2,300
Half page £1,600 £1,400 £1,100
Quarter page £900 £795 £650

Inserts
Up to 20g - £2,300

For costs on heavier items please call the  

sales team on 020 7490 5595.  

Classified   
Full Page £2,000
Half Page £1,000
QuarterPage £500
Eighth Page £250

Special Positions
Inside Front Cover  £250
Outside Back Cover  £300
1st Right Hand Page  £150
2nd Right Hand Page  £100

Advertisers

Display advertising Media Pack
2025
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1 x page print article
Reaches 30,842 in print
500 words plus images
Rate - £3,000.

2 x pages print article
Reaches 30,842 in print
1,000 words plus images
Rate - £5,750.

Online partner pieces
Housed on one of our 3 websites and distributed  
via our various e-newsletters (40k to 55k 
subscribers). Given a prominent position on the
homepage under our partner content sections 
for one month. Full social media promotion to 
our 24,000 Twitter followers. 500+ words plus 
images and links.
Rate - £1,500.

Print example

Online example

Partnership publishing Media Pack
2025

CONSTRUCTION 
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Clients of chartered architect Spence and 
Dower were looking to create a forever 
home for their family in a large conservation 
area in Tynemouth, Tyne and Wear. 
Their semi-detached villa was built 

between 1900 and 1929 and it was essential 
for them to preserve and enhance the 
home’s character and appearance. 
However, while they had six big double 

bedrooms, there weren’t enough bathrooms 
and the living space felt cramped. The loft 
area consisted of one small rooflight in 
the landing and an internal window in the 
bathroom towards the landing.

Design iterations
The design process focused on  
addressing the client’s needs while 
respecting the property’s heritage. 

After one Velux Heritage 
conservation roof window had  
been installed in the bathroom,  
the effect of daylight was 
immediately evident –  
it transformed the space 

The clients were keen to follow the 
architect’s proposal. However, during 
construction, the Velux Heritage 
conservation roof window was launched. 
This sleek and subtle low-profile design 
played a significant role in their decision 
because it guaranteed to harmonise with 
the house’s style.

Stairwell illumination
After one Velux Heritage conservation roof 
window had been installed in the bathroom, 
the effect of daylight was immediately 
evident – it transformed the space. The  
client wanted the same effect at the top  
of the central staircase.
Two Velux Heritage conservation roof 

windows were installed between exposed 
purlins to brighten the dark top landing and 
extend into the adjacent shower room.  
This allowed daylight to flow through 
the house’s central staircase, as well as 
maintaining the natural ventilation flow.

Outcome
With the installation of two Velux Heritage 
conservation roof windows in the landing, 
the period property embraced the influx 
of daylight and the fresh ventilation flow 
through the central staircase of the house. 
Installing a large Velux Heritage conservation 
roof window – featuring a hand winder – in 
the bathroom made it possible to air the 
space and ventilate it thoroughly.
The alterations promised to create a 

versatile and inviting space for the family 
to enjoy for generations to come, while 
preserving the heritage of the building. ●
For information, visit velux.co.uk/heritage

In association with 

New heritage roof windows provide key to modern living in a period property

Preserving heritage 
with Velux windows

Several key iterations were proposed by 
the architect for the loft area: 
● using Velux roof windows to bring in 
additional light and to make the space feel 
more open and brighter; 
● adding a further rooflight in the loft 
space above the shower room to give the 
loft platform two windows for stargazing  
in different directions; and 
● introducing three linked rooflights 
between the exposed purlins as a solution 
to the dark top landing of the stairwell.

Loft bathroom space transformation
The top floor bathroom had no external 
windows, but it did have an internal one 
facing the indoor landing area. Therefore it 
was necessary to open the bathroom loft 
area to install a ventilation system.
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n the face of economic 
pressures and increasing 
project complexity, digitalisation 
is no longer optional for 

construction companies – it is a necessity. 
But, as usual with technology, the debate 

often jumps a few steps forward and 
ignores the benefits that can be achieved 
today. For example, recent discussions 
have focused heavily on the potential of 
artificial intelligence (AI) to revolutionise 
the construction sector. While it offers clear 
benefits, the reality is that many companies 
are still navigating the implementation of 
existing technologies, from cloud-based 
computing and software as a service 
(SaaS) to building information modelling 
(BIM) and digital twins. 
While AI is poised to play a larger role in 

the future, the current emphasis should be 
on how companies can effectively use the 

I

Even something simple, such  
as shifting from marking up a  
paper drawing to a digital 
alternative, makes project  
design decisions easier to  
track and identify

In association with 

SMEs should be investing in technologies that already exist 
to embrace digitalisation, says Bluebeam

Stay in the present

technologies available today. Working with 
CIOB, Bluebeam has developed a guide to 
help, outlining how construction technology 
can improve operations, boost efficiency 
and deliver better project outcomes. 

Real-world benefits
“Generally speaking, digital tools help 
streamline workflows and reduce 
administrative burdens,” explains James 
Chambers, director of global industry 
development in the Build and Construct 
Division at Nemetschek. “This can lead  
to significant time savings and more 
effective project delivery.” 
He shared an example from Bluebeam 

customer Kori Construction, which has 
significantly improved efficiency by 
adopting cloud-based processes and 
developing workflows that minimise  
inputs, going for a standardised approach. 

He says: “This shift has sped up 
processes and minimised errors. It also 
effectively connects project sites and 
the office, allowing their teams to work 
together in real time and maintain accurate 
and up-to-date project information in one 
centrally available location.”

A necessary investment 
Businesses in construction are bearing 
the brunt of a challenging economic 
environment. However, by investing in the 
right technologies, they can not only stay 
competitive but also improve productivity, 
safety and overall project outcomes.
Digital tools enable better risk 

management through proactive monitoring 
and data analysis. This reduces the 
likelihood of costly errors, delays and 
compliance issues, ensuring smoother 
project execution. Even something simple, 
such as shifting from marking up a paper 
drawing to a digital alternative, makes 
project design decisions easier  
to track and identify. 
Moreover, technologies can help to 

optimise workloads, improve health and 
safety and look after employee mental 
wellbeing – crucial at a time when skilled 
labour is in short supply. 
Real-time monitoring and data analysis 

through workforce management software 
can also help to prevent accidents and 
ensure that compliant work is being 
delivered by people with the right 
competencies and skills. ●
To find out more, download the  
latest technical paper from  
Bluebeam via: https://ciob.me/digitech.
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CM website: 
54,000+* unique monthly visitors driven to 
constructionmanagement.co.uk. 

Website content: 
Constructionmanagement.co.uk provides up to 
date coverage of the news and issues affecting the 
construction industry. 

Content from the print version of Construction 
Management magazine is also available digitally 
here making the valuable CIOB perspective 
available to the wider industry. 

CM weekly newsletters: 
3 x weekly newsletters each sent to over 51,000 
CIOB members and construction professionals.

CM Newsletters achieve an average 25% open  
rate and a 16% click through rate. 

* Google analytics Sep, Oct 2022

Readership research

n 72% of CIOB members 
work in roles that require 
them to source and specify 
building products and 
systems. This gives our 
core audience a volume of 
specifiers higher than the 
total circulations of our 
nearest competitors.

CM website

CM newsletter

constructionmanagement.co.uk Media Pack
2025
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Newsletter Banners
Newsletters are sent on Monday, 

Tuesday and Thursday  

to a total list of 51,000 per email. 

Benefits:
l  Promote messaging on newsletters online to over 

51,000 CIOB members and construction professionals.

l Track responses and drive website traffic.

BANNER 1

BANNER 2

   

Newsletter Banner Insertion Rates
4 x Banner:    £1,600 (£400 per banner)

Main Website Advertising Rates
Leaderboard:  £1,600 per month
MPU: £1,600 per month

Website Banners
Monthly space rental basis. 

Banners booked  

on the main site benefit 

from traffic created  

by all newsletters.  

Average unique monthly 

visitors 54,000+.

l Site takeovers, video 

hosting & pop up available.

n  % 1-10
n  % 11 - 50
n % 51 - 250

n  % 251- 500
n  % 500+

Readership research
How many people are employed 
in your organisation?

51%

23%

Pillar Banners:

Pillar banners will track down as you scroll!  
Available at minimum of 1 x month booking.

Cost: £2,500

Digital advertising Media Pack
2025

CONSTRUCTION 
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Bespoke email benefits:
l  Your content solely sent to our construction industry 

audience of over 30,000 subscribers.  

l  Co-branded with Construction Management to ensure a 
high open rate and create association with the trusted  
Construction Management brand.

l  Bespoke emails achieve an average 18% open rate 

l  The most effective way to communicate a message  
to our construction audience.

Availability
4 X MONTH
Four bespokes available each month sent every 
Wednesday at 9.30am. Competition for bespoke emails is 
very high so it’s advisable to book two months in advance 
of intended distribution!

Rates
Bespoke Email only - £1,850

n %  Owner
n % MD
n  % Director
n  % Senior Manager
n  % Middle Manager
n  % Trainee

Readership research
Which of these best describes the position 
that you hold in your organisation?

16%

26%

38%

BSI Case Study
BSI chose Construction Management bespoke 
emails to publish their Little Book of BIM – a 
practical guide on BIM adoption. The guide was 
published via a bespoke email to 35,280 recipients 
achieving a 20% open rate and an exceptional 20% 
click through rate with 1,419 downloads of the guide.

Bespoke emails Media Pack
2025
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Broad Appeal 
The quality and range of content on the CPD site  
attracts a multi discipline audience illustrated in the 
respondent data below.

CPD: 
CPD articles are an opportunity to engage with the  
CIOB membership and wider AECO industry on a chosen 
topic. Articles enable sponsors to demonstrate their 
expertise on key issues and publish detailed technical 
information to our audience.

Each article is linked to an online test that CIOB 
members must complete in order to obtain a CPD 
certificate. A database of email addresses/leads are 
passed to the sponsor for follow up.

The CPD Package
l Four page article in Construction Management  
reaching 30,842 CIOB members. 
l Online article promoted to a mailing list of 51,000.
l Five question online test.
l Access to all respondent data.

Data Capture: 
l  Details captured include job title, company and  

email address.
l  Typically 400 responses/leads.
l  Data is provided to the client a full six weeks  

after publication.
l  CM will retain the respondent data as a separate marketing 

mailing list that can be used on future campaigns.

Investment: £5,950

CPD Media Pack
2025
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Research
l  Sponsorship of a survey that gathers the thoughts of the 

industry on key issues.

l  Created in partnership with the Construction Management team.

l  8-12 questions with input from the Construction Management 

team on research direction.

l  The full research data is shared with the sponsor and can be 

used to inform future sales and marketing initiatives.

l  Full details of all participants taking the research are made 

available to the sponsor and can be used to highlight targets 

for direct follow up activity. 
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“No two days are 
the same and 
every day presents 
different challenges 
and opportunities.  

You work with a wide variety 
of people, where teamwork is 
essential and on many different 
types of projects. I love the fact 
I can walk past buildings I have 
been involved in and remember 
all the details and stories 
from the project.”
Marc Burton, executive director, 
Garenne, and Construction Manager 
of the Year 2021

“It is a joy to lead a 
team who maintain 
and conserve the 
unique history 
captured in our 

buildings and landscape; 
enabling people to stand on 
the same ground as a Roman 
soldier on Hadrian’s Wall, feel 
the faded splendour of our 
castles or walk in pilgrimage 
to one of our religious sites. It is 
a privilege to care for the places 
where the original custodians 
once stood.” 
Rebecca Thompson, senior estate 
manager, English Heritage

“The thing I really 
enjoy about my 
job is, oddly, the 
most challenging 
thing about my 

job – encouraging change. 
I play a large part in how 
my organisation meets and 
responds to the present 
challenges of our industry, 
whether it’s sustainability, MMC 
and digitalisation, or driving 
procurement efficiencies – 
all these elements require a 
fundamental change in our 
culture and the way we do  

things. Being part of a team 
that is fundamentally trying to 
change the way our business 
and our industry operates is 
exciting and rewarding, and 
knowing that we are effecting 
positive change to people’s 
lives and our environment is a 
recurring benefit.
Ayo Allu, director of design, 
technical and innovation at Clarion 
Housing Group

“I wanted to 
pursue a career in 
the construction 
industry as there 
is nothing more 

exciting than being able to 
physically see how important 
and impactful effective team 
collaboration is when solving 
difficult problems. It is great 
to be in an industry where this 
continuous problem-solving 
in a team environment has a 
demonstrable social impact on 
the local communities where 
we live and work.”
Vasiliki Bowler, senior project 
manager, Faithful+Gould and  
CIOB Rising Star 2020

“The construction 
industry covers 
such a wide range 
of job roles and 
I believe it is a 

challenging but positive industry 
to work in. I chose construction 
for the variety. Each day is 
different with its own set of 
challenges and opportunities 
to learn. It is an industry where 
you will work alongside many 
individuals with varying levels 
of experience and expertise that 
will support you along your own 
personal journey.”
Kelly Attwood, site manager,  
Morgan Sindall

What do you like most about a career in 
construction management?

(Respondents could select up to three options) 
n Finding the right skills among staff and suppliers
n Delivering projects to the required quality
n Managing suppliers, including costs of materials and labour
n Keeping up with new legislation and regulations
n Technical challenges of the design and construction process
n Health and safety
n Adopting new BIM and digital technology
n Mental health
n Carbon reduction requirements

0% 10% 20% 30% 40% 50% 60% 70%

(Respondents could select up to three options) 
n Creating a building or asset that the community benefits from 
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Online Research Project
Format: Online Survey.

Promotion: Bespoke Eshots.

Reach: A construction audience of  

over 30,000 subscribers!

Rate: £5,000

Print/Online Research Project
Format: Online Survey and print article  

in magazine.

Promotion: Bespoke eshots.  

News stories on weekly newsletters.

Report: 2 page article in the magazine,  

circulated to 30,842 CIOB Members.

Reach: Over 30,000 subscribers via bespoke 

eshots and 51,000+ via CM newsletter 

subscribers

Rate: £7,000
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reating buildings for the 
community, teamwork, 
and the potential for a 
varied career with the 

possibility of progression stood  
out as the three prime reasons  
why construction managers 
enjoy their careers.
The results came as part of an 

exclusive CM survey that highlights 
the many benefits a construction 
career can offer, as another busy 
year in the sector begins.
‘Creating a building or asset that 

the community benefits from’ was 
the most popular option chosen 
by professionals when asked what 

To mark the magazine’s relaunch, we surveyed CM readers on what they 
like most about a career in construction management. By Neil Gerrard

C

‘Creating people’s dreams’

they enjoy most about a career in 
construction management, selected 
by 64% of the 236 respondents. 
That was followed by ‘potential for 
a varied career, with opportunities 
for progression including working 
abroad’ (50.4%) and ‘working as 
part of a team’ (49%).
Nearly a third (29.2%) also  

cited ‘learning about innovations 
such as digital construction and low 
carbon technology’ as a key reason 
for enjoying their career. Far less 
popular options were ‘the reward 
package’, selected by only 11.9% 
of respondents, and ‘job security’, 
which was selected by only 8.9%.

Challenges
Meanwhile, finding the right skills 
among staff and suppliers was the 
clear leader when construction 
managers were asked about the 
biggest challenges they face in  
their career.
When presented with 10 different 

options and asked to select up 
to three, half (50%) of survey 
respondents opted to choose the 
issue of skills, highlighting the 
challenge of the past year when 
rising demand for construction 
projects, coupled with an ageing 
workforce and lack of skilled 
workers, have combined to make 

 Working as part 
of a team was the 
aspect of their 
career enjoyed 
most by 49% of 
respondents
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“No two days are 
the same and 
every day presents 
different challenges 
and opportunities.  

You work with a wide variety 
of people, where teamwork is 
essential and on many different 
types of projects. I love the fact 
I can walk past buildings I have 
been involved in and remember 
all the details and stories 
from the project.”
Marc Burton, executive director, 
Garenne, and Construction Manager 
of the Year 2021

“It is a joy to lead a 
team who maintain 
and conserve the 
unique history 
captured in our 

buildings and landscape; 
enabling people to stand on 
the same ground as a Roman 
soldier on Hadrian’s Wall, feel 
the faded splendour of our 
castles or walk in pilgrimage 
to one of our religious sites. It is 
a privilege to care for the places 
where the original custodians 
once stood.” 
Rebecca Thompson, senior estate 
manager, English Heritage

“The thing I really 
enjoy about my 
job is, oddly, the 
most challenging 
thing about my 

job – encouraging change. 
I play a large part in how 
my organisation meets and 
responds to the present 
challenges of our industry, 
whether it’s sustainability, MMC 
and digitalisation, or driving 
procurement efficiencies – 
all these elements require a 
fundamental change in our 
culture and the way we do  

things. Being part of a team 
that is fundamentally trying to 
change the way our business 
and our industry operates is 
exciting and rewarding, and 
knowing that we are effecting 
positive change to people’s 
lives and our environment is a 
recurring benefit.
Ayo Allu, director of design, 
technical and innovation at Clarion 
Housing Group

“I wanted to 
pursue a career in 
the construction 
industry as there 
is nothing more 

exciting than being able to 
physically see how important 
and impactful effective team 
collaboration is when solving 
difficult problems. It is great 
to be in an industry where this 
continuous problem-solving 
in a team environment has a 
demonstrable social impact on 
the local communities where 
we live and work.”
Vasiliki Bowler, senior project 
manager, Faithful+Gould and  
CIOB Rising Star 2020

“The construction 
industry covers 
such a wide range 
of job roles and 
I believe it is a 

challenging but positive industry 
to work in. I chose construction 
for the variety. Each day is 
different with its own set of 
challenges and opportunities 
to learn. It is an industry where 
you will work alongside many 
individuals with varying levels 
of experience and expertise that 
will support you along your own 
personal journey.”
Kelly Attwood, site manager,  
Morgan Sindall

What do you like most about a career in 
construction management?

(Respondents could select up to three options) 
n Finding the right skills among staff and suppliers
n Delivering projects to the required quality
n Managing suppliers, including costs of materials and labour
n Keeping up with new legislation and regulations
n Technical challenges of the design and construction process
n Health and safety
n Adopting new BIM and digital technology
n Mental health
n Carbon reduction requirements
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Sponsor benefits
Chaired by the Construction Management Editor, a round table 

event enables a sponsor to interact with an elite and exclusive 

guest list, contribute to a debate and network with the delegates 
Reach: 

l  Extensive networking opportunities with the 8-10  
professionals on the day.

l  The printed report in Construction Management reaches the  
CIOB Core Audience in print of 30,842.

l  Newsletters promoting a digital version of the article reach the 
CIOB membership and wider construction Audience online  
of over 51,000+.

l  Online report available to 54,000+ unique monthly visitors of  
www.constructionmanagement.co.uk.

l An opportunity to engage and network with select AECO 

professionals, key figures from the CIOB and industry experts.

l Branded editorial content in CM, CM Online and social  

media providing exposure to our complete audience. 

l Leads for follow up provided by a CPD version of the article. 

l Your brand promoted as a thought leader on a specific  

agenda produced in collaboration with CM.

l A multi layered approach enabling engagement with the UK  

construction industry on key issues.

Sponsorship Fee: £10,000

44%

40%

35%

Roundtable events Media Pack
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An online seminar enabling sponsors to present to a live audience online. 

Moderated by a Construction Management, BIM+ or GCR editor with a live Q&A 

with online participants a webinar is a truly interactive piece of online training. 

Reach: 
l Bespoke emails promoting registration for the webinar and promoting  

the recording of the webinar reach the CIOB membership and wider 

construction audience online of 120,000+ subscribers.

l Extensive engagement with the live audience on the day.  

Over 300 registrations per session.

Key benefits

l A one hour event online with live PowerPoint presentations  

and audio commentary.

l A full promotional programme to source online participants and  

promote the video of the finished webinar.

l Assistance in sourcing industry professionals to present on your topic. 

l Data returned to sponsor of all registrations for their webinar session.

Sponsorship Fee: £7,950

Webinars Media Pack
2025



A factory visit is an article revealing the detailed 

processes involved in manufacturing a building 

product. The complete process is covered including 

the sourcing of raw materials, key parts of the 

manufacturing process, logistics and site delivery and 

even how the product is recycled at the end of its life.

73% of the CIOB membership work in roles requiring 

them to source and specify building products and 

systems. A factory visit is an opportunity to educate 

them on how to make an informed choice or to  

re-enforce their buying habits. Revealing the inherent 

properties gained during the manufacture of a  

product enables clients to highlight elements that  

can make specification of a product more attractive  

to our readers.

Reach: 
l  The printed article in Construction Management 

reaches the CIOB Core Audience in print of 31,416.
l  Newsletters promoting a digital version of the article  

reach the CIOB membership and wider construction 
Audience online of over 51,000+.

l  Online article available to 54,000+ unique monthly  
visitors of Constructionmanagement.co.uk.

Factory Visit - Key Benefits
l  A half day with a Construction Management editor  

and a photographer.
l  A four page article in Construction Management  

taking the reader through your process.
l  A full promotional package pushing your article  

to our complete audience. 

Sponsorship fee: £6,500

Factory visits Media Pack
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1. Provide an email subject line

2. Please don’t supply the email HTML from a 
word document. Ideally you should be using 
a tool that will output a valid HTML file. If you 
want to mock up a simple email layout in Word 
for us to produce that’s fine, but we can’t use 
HTML generated from a Word document.

3. Individual images should be under 100kb  
in file size, definitely no more than 200kb.  
GIFs may be larger, but the smaller they  
are the better.

4. The total size of all images combined 
should be under 600kb.

5. Image width should not be larger than the 
email body container, typically between  
600-700px.

6. Images should use one of the following file 
formats: JPEG, PNG, or GIF.

7. Inline CSS instead of putting it in a separate 
CSS file that needs to be referenced.

DPS    Trim 255 H x 416 W Bleed 261 H x 422 W Type area 245 H x 406 W

Page  Trim 255 H x 208 W Bleed 261 H x 214 W Type Area 245 H x 198 W

1/2 Page horizontal   188 W x 115 H

1/2 Page vertical  92 W x 235 H

1/4 Page vertical  92 W x 115 H 

1/4 Page horizontal  188 W x 54 H

(milimetres) 

All Website Banner Sizes
Leaderboard  728 x 90
MPU  300 x 250

Pillar banner specs:
The left and right upright
ads 225 x 1000px.

All Newsletter Banner Sizes
Leaderboard  728 x 90

Bespoke Tech Specs  
Instruction for supplying Bespoke Email Copy:

Digital specifications
We accept digital artwork only. 
Please supply artwork in  PDF format 
- preferred format must be created 
according  to Pass4Press standards, 
the pdf should be pdfx 1.3  
www.pass4press.com, and using 
only Quark or Indesign formatting. 
Ensure that colours are CMYK, fonts 
are enclosed and  images are 300dpi 
resolution. Copy contact:  

heather.rugeley@atompublishing.co.uk

For all advertising enquiries  
contact David Smith,  
dave.smith@atompublishing.co.uk  
M: 07703 532 605 or 
Tom Peardon,  
tom.peardon@atompublishing.co.uk  
M: 07393 315 250

Banner Artwork Specs
Animated GIF File only. 

No flash animation.

URL for click throughs.

All artwork to be supplied 

two days prior to go live date. 

Supplying incorrectly will delay 

your campaign.

Advertising tech specs Media Pack
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