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‘CREATING
PEOPLE’S DREAMS’

READER SURVEY

CM READERS TELL US WHAT
THEY LIKE MOST ABOUT A CAREER
IN CONSTRUCTION MANAGEMENT

l 31,275 CIOB members monthly.

CIOB president elect
Sandi Rhys Jones
tells MPs’ Women
and Work group why
construction needs a
seat at the table, p48

Balfour Beatty Vinci employs
Iranian refugee on HS2

l The largest circulation of any UK construction title.

A former Iranian refugee has found work with
Balfour Beatty Vinci on HS2 after seeking a
new career opportunity having studied for
a master’s degree in chemical engineering.
Michael, 27, met Birmingham Ladywood MP
Shabana Mahmood at HS2’s Curzon Street
station where she heard how 4,200 people
are working on HS2 in the West Midlands.

l Only major construction title still to be ABC audited.

Content

Green walls can reduce
heat loss by third
Retrofitting an existing masonry cavity
walled building with a green or living
wall can reduce the amount of heat lost
through its structure by more than 30%,
according to new research. The study
has been conducted at the University of
Plymouth’s Sustainability Hub – a
pre-1970s building on the campus.

Oasis Leisure Centre
Swindon Grade II listed
Swindon’s Oasis Leisure Centre, shown
under construction in 1972, has been
Grade II listed by Historic England and the
Department for Culture Media and Sport
following an application by the Twentieth
Century Society after it faced the threat of
demolition. Designed by Gillinson Barnett
& Partners (GBP) and opened in 1976, it
is defined by its 45m aluminium-framed
dome – the largest of its type in Europe.

Dame Judith Hackitt
awarded CIOB
Honorary Fellowship

Wates wins role on automated
British Library archive
Wates has won a pre-construction role on
a groundbreaking British Library archive
facility in Boston Spa, West Yorkshire. The
fully automated, net zero building will be 28m
high and covers 5,274 sq m, with 220km of
bookshelf space and a public viewing gallery.
The project will also involve a renovation of the
1970s brutalist-style Urquhart Building.

Dame Judith Hackitt has become the
first woman to be presented with an
Honorary Fellowship of the Chartered
Institute of Building (CIOB). Dame Judith
authored the Independent Review of
Building Regulations and Fire Safety
in 2018 following the Grenfell Tower
fire. CIOB chief executive Caroline
Gumble said: “In almost 200 years, CIOB
has awarded less than 50 honorary
fellowships, which demonstrates how
very special this award is.”

RMD Kwikform helps bring
‘Hope’ sculpture to life
RMD Kwikform’s Rapidshor temporary
works solution was used in the construction of
the Hope Sculpture in Clyde Gateway, Glasgow.
The 20m installation, which was unveiled to
coincide with COP26 late last year, was built
from cement-free concrete. It was designed
by Steuart Padwick and built by Ramboll,
Aggregate industries, Urban Union and Keltbray.

OTTO SAUMAREZ SMITH

Construction Management provides high quality analysis, features,
technical content and CPD. Construction Management is edited by
Will Mann, who has almost 20 years’ experience as a journalist
and editor in the construction and built environment sector.
l focus upon technical content/CPD.
l In depth analysis on key industry issues.
l More interviews and interaction with industry experts.
l Editorial direction informed by a select editorial board
of industry experts.
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From top left: Sandi Rhys Jones,
Fabienne Viala, Nicola Jones,
Zoe Price, Rachel Bell, Sam McCabe,
Nicola Gourlay

am 4ft 11in. I would
often be stood at a
meeting or event with
people around me
who were all over 6ft. For some
people that can be difficult and
intimidating. But we all look the
same on screen. Virtual meetings
have been a great leveller.”
The experience of Rachel Bell,
director at architect Stride Treglown,
may chime with many women in the
built environment sector. With the old
construction culture of presenteeism
impossible to enforce during the
Covid-enforced lockdowns, a more
flexible and inclusive work culture
has emerged. And the female
professionals CM spoke to all feel
that the construction workplace is
far better for women compared to
before March 2020.
“We’ve talked about flexible
working for 25 years, but it
took a pandemic to bring it into
construction,” says Sandi Rhys
Jones, CIOB vice president and
leader of national mentoring
programme at Women in Property.
“It is important we recognise
that a more inclusive workplace
can be a big win for a business. The
industry has 217,000 vacancies to
fill. And by drawing on a greater
variety of people, we draw in
different ideas, perspectives,
innovations. Being inclusive will help
construction become sustainable;
it’s a virtuous circle.”

"I

New direction
With flexible hours and virtual meetings, there are
signs the pandemic has made construction a more
inclusive workplace for women. CM hears the
experiences of female professionals since Covid-19
changed everything two years ago

SISK’S BANKING BONUS | TUBULAR STEEL STRUCTURES | BUILDING IN THE MALDIVES
01.CM.Jan22.cover.indd 1
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We all look
the same on
screen. Virtual
meetings have
been a great
leveller
Rachel Bell,
Stride Treglown

Virtual working
Zoom and Teams were relatively
unknown technologies two years
ago, but they have become crucial
facilitators of remote working for
many in the industry.
Fabienne Viala, chair of Bouygues
UK, believes the pandemic “has been
an accelerator of trends: flexible
working and digital transformation”.
“Virtual meetings have allowed
better communications and with
more people. Junior colleagues
feel less intimidated and can come
into their own. In an online meeting,
everyone gets their turn to speak.
Whereas in physical meetings, you
do need a louder voice as a woman.”
Sam McCabe, sustainability
director at architect Oberlanders,
feels the new virtual meeting room
has been “a long time coming”.
“It has a created an environment
that has settled our industry
into some healthier behaviours –
inclusion, less travel, more flexibility
and acceptance of life outside
work!” she says.
Zoe Price, chief operating officer
for UK construction at ISG, thinks
that “remote working gave us all an
insight into other people’s lives”.
“We understood how everyone is
trying to balance work and family,
and I think people in the industry have
become more emotionally intelligent
as a result, and more considerate
about the challenges people face
outside of work,” she says.
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Readership research
What’s an ABC?
An ABC is the recognised industry
gold standard of circulation
auditing ensuring that every copy
of a magazine is being delivered
to an individual. All major news
publications are ABC audited
and quote an ABC rather than a
readership figure.

n Timber

Stride Treglown’s Bell points
out: “You can actually reach out
to more people now – internally
and externally – because you don’t
have to spend the time travelling.
And people want to connect more.
I joined Stride Treglown’s board
of directors in January 2020. And
through virtual meetings, we have
been able to gel quickly.”
Nicola Jones is national chair of
Women in Property and a senior
project manager at Gleeds. She
feels the pandemic has forced the
built environment sector to change
attitudes to people management.
“Construction companies had
to learn to trust their people pretty
quickly when the pandemic struck,”
she says. “I believe there is now that
trust in people to get on and do their
job without someone having to keep
an eye on them.”
That is reflected in how
companies are changing their
workplace policies.
Flexible working policies
ISG now has an official hybrid
working policy. “There is no
minimum number of days you
have to be in the office or at site,
though if you want to work remotely
full time then we need to have a
conversation,” Price says.
“Now, if I’m picking up the
children, as long as I balance that
with my work commitments, that’s
fine for me to plan in; I don’t feel
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n 51% Of CIOB members work

in organisations employing over
500 staff
Includes the UK’s top ten contractors;
l Balfour Beatty l Skanska
l Laing O’Rourke l Morgan Sindall
l Kier l Galiford Try l Vinci
l Costain l Willmott Dixon
These organisations deliver the
major commercial, public sector,
housing and infrastructure projects
across the UK.

Wood work

Timber will play a vital role on the built environment’s journey towards net
zero. But what’s it like working in the sector? CM asks a range of timber
construction professionals what they love about their jobs, the biggest
challenges and how they would encourage wider use of the material

Avi supplied acoustic
panelling, timber
seating, stair treads
and handrails on the
Pears Building at the
Royal Free Hospital
(also below right)

For a healthcare facility,
all that timber creates
such a warm, positive
environment
Priesh Vekaria

The joinery specialist
Priesh Vekaria, managing
director, Avi Contracts
Timber is “in the blood” of
Priesh Vekaria’s family; he is the
fourth generation to work in the
sector. His father worked at Avi
Contracts and suggested he call
the company about getting some
work experience there. After a
three-month trial, he was taken on
as a trainee surveyor and, 14 years
later, is now the managing director.
“Although I did a degree in
commercial management, my timber
education was hands on. You learn
from everyone around you: the
architect, main contractor, the other
trades. You have to get to know
every element of timber – softwood,
hardwood, engineered wood –
and what they’re used for, from
staircases to doors to cladding. And
be passionate about your product,
that will take you far.
“Seeing the building come to life is
something I really enjoy. When you
start with the 3D model, and work
through the design, costing and
problem-solving, you don’t always
appreciate what the finished building
will look like and its impact on the end
user. On the Pears Building at the
Royal Free Hospital in London, we
supplied acoustic panelling, bespoke
timber seating pods, oak stair treads
and handrails. For a healthcare
26 | CONSTRUCTION MANAGEMENT MARCH 2022
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facility, all that timber creates such
a warm, positive environment.
“The biggest challenge for us is fire.
With building regulations changing,
there is far more scrutiny, particularly
around fire doors. We’ve just invested
in two new fire door certifiers to
help us address those challenges.
“Timber’s big selling point is its
sustainability, but there’s more we
could do. For example, we only really
use reclaimed wood on listed building
projects, but we could use it more
widely rather than buying new timber
on other projects. We should also
consider other types of wood, like
bamboo: it’s strong, grows quickly
and has compression strength so
it can be used structurally.”

The client Frederic Schwass,
development director, General Projects
With a belief that buildings
don’t have to be new to
be beautiful, Frederic
Schwass’s mission is to
find properties that
other developers might
demolish and reinvent
them. Invariably this
involves adding space –
which is where structural
timber comes in.
“I am Swedish and in
Sweden we build whole
cities with timber. It’s a
beautiful material to be
working with.
“We take misunderstood,
unloved properties and
reposition them. One of our
newest projects is Walworth
Town Hall at Elephant and
Castle which was built
in the late 19th century
and then suffered major
fire damage in 2013. The
building’s council chamber
and viewing gallery will be
rebuilt with the help of a
CLT and glulam structure.
“Because timber is
lightweight, it means
we can add extra space
without adding too much
extra weight to the existing
structure and foundations.
“Developers and
investors now have to meet
net zero requirements from
their investors. That is one

In Sweden we
build whole cities
with timber
Frederic
Schwass

of the reasons why there’s
so much interest in CLT
and glulam structures,
which have far less
embodied carbon than
traditional materials.
“With any building now,
tenants won’t look at it if
it’s not BREEAM Excellent.
We achieved a BREEAM
Outstanding rating for
242 Marylebone Road,
which is very difficult to do
with a refurbishment.
Like Technique (see
project report, p20), it uses
CLT for an extension.
“The biggest struggle
with CLT is the insurance.
It’s extremely difficult,
especially if you are doing
a full timber structure. The
insurers say they don’t
know how the buildings
will perform with age or in
the case of fire. But there
are libraries of information
in other countries. CLT and
glulam have pretty much
the same fire performance
as other structural
frame materials.”
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Advertisers

Display
Insertions

1

5

10

DPS
Full page
Half page
Quarter page

£4,800
£3,000
£1,600
£900

£4,400
£2,650
£1,400
£795

£3,900
£2,300
£1,100
£650

Inserts

Up to 20g - £2,300
For costs on heavier items please call the
sales team on 020 7490 5595.		

Classified		

30%

24%

Full Page
Half Page
QuarterPage
Eighth Page

£2,000
£1,000
£500
£250

Special Positions

Inside Front Cover
Outside Back Cover
1st Right Hand Page
2nd Right Hand Page

£250
£300
£150
£100
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1 x page print article
Reaches 31,275 in print
500 words plus images
Rate - £3,000.

2 x pages print article

Print example
n Partnership

constructionmanagement.co.uk

In association with

Futurebuild
returns for 2022

The Buildings section, sponsored
by Procore, will explore all areas
of building including new build,
refurb and retrofit. Visitors will
be able to discover innovations
from manufacturers and builders’
merchants from a wide spectrum of
building products including roofing,
cladding, renders and bricks,
insulation and glazing.
The Offsite section will return
to give visitors the opportunity
to meet with offsite construction
professionals who are making a
significant change in this fast-growing
sector. Futurebuild 2022 attendees
will have the chance to find the most
innovative offsite products, materials,
solutions and processes.
The Offsite seminar sessions will
explore the use of offsite technology
to effectively construct a better,
sustainable environment. The leading
partner, the Advanced Industrialised
Methods for the Construction of
Homes (AIMCH), will present key
outcomes from its three-year project,
which supports the construction
industry industrialising offsite
solutions. AIMCH focuses on how
prototyping, future factory planning,
technology and standardisation
can help tackle industry challenges
such as skills shortages, an ageing
workforce and low affordability.

Futurebuild, the event that has championed a
sustainable built environment for the past 16 years,
has opened registrations. Taking place on 1-3 March,
Futurebuild will connect specifiers, decision-makers
and disruptors with major brands and start-ups
from across the built environment

Reaches 31,275 in print
1,000 words plus images
Rate - £5,750.

Online partner pieces
Housed on one of our 3 websites and distributed
via our various e-newsletters (40k to 55k
subscribers). Given a prominent position on the
homepage under our partner content sections
for one month. Full social media promotion to
our 24,000 Twitter followers. 500+ words plus
images and links.
Rate - £1,500.

Partnership n

constructionmanagement.co.uk

n the aftermath of the
COP26 conference,
Futurebuild, previously
Ecobuild, is timed to
focus on the key issues and actions
needed to work towards net zero.
The focus is no longer about ambition
– it is about delivery. As the only
event to attract 20,000+ senior
professionals from right across the

I

built environment, Futurebuild is the
perfect opportunity for the industry
to meet and collaborate together, to
achieve the transformational change
needed if the built environment is
going to reach net zero by 2050.
Futurebuild 2022 will be organised
into six sections – Buildings, Offsite,
Interiors, Resourceful Materials,
Energy and Critical Infrastructure.

The Buildings
section will explore
new build, refurb
and retrofit

Conference programme
Sponsored by the Construction
Innovation Hub, Futurebuild 2022’s
conference programme will explore
some of the key questions and issues
around closing the gap between net
zero ambition and delivery. It invites
panels of industry experts to share
their experiences on a range of topics,
from embodied carbon to investing in
education, skills and diversity.
The first day of the conference
programme will focus ambition

Now it is more important than
ever to do business face to
face because our exhibitors
and attendees are all working
towards a common goal –
achieving net zero
Martin Hurn, Futurebuild

beyond COP26 and will include
a panel discussion about
resource efficiency in a circular,
post-Brexit economy.
The construction industry is one of
the world’s largest consumers of raw
materials. According to WRAP, the
construction industry in the UK uses
400m tonnes of material every year,
of which it wastes 100m tonnes.
Professor David Greenfield, managing
director, Soenecs and RAEng visiting
professor of circular economy,
University of Brighton will chair a
panel of experts as they discuss how
the built environment can use fewer
resources and bring circular thinking
to the centre of all decisions made.
This session will explore three key
areas where thinking circular can
have a significant impact: water,
materials, and waste.
Additionally, Robin Nicholson, fellow
at Cullinan Studio and convenor of
the Edge, will chair a panel discussing
how the built environment can invest
in people to develop education, skills
and diversity. To achieve a zerocarbon future, it is essential that we
develop a construction industry with
appropriate education at all levels,
providing individuals with the skills
to deliver and perform in all areas.
People are the key to delivering our
long-term sustainability agenda and
integrating climate and ecological
education into construction
education is going to be critical in
giving the industry the necessary
tools to make a change.
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Online example

Events and
speakers will focus
on all aspects of
achieving net zero

Spotlights
The event will also feature six
Spotlights: Digital Impact, sponsored
by Glider; Whole House Retrofit,
in partnership with The Retrofit
Academy; Circular Materials, in
partnership with 540 World; District
Energy, in partnership with UKDEA;
Future Installer, in partnership with
MCS; and Intelligent Buildings, in
partnership with KNX. These will
include a mixture of presentations,
discussions and practical
demonstrations that will cover the
fundamental issues facing the built
environment.
The Circular Materials Spotlight
will showcase the materials
revolution in the built environment as
we work towards a more sustainable
future. Visitors will be able to hear
from leading practitioners in the
circular economy and discover the
latest, most innovative materials.
540 World will use this Spotlight to
showcase an innovations collection
of certified sustainable products.
These include Accoya timber, the

world’s leading high-technology
wood, which is produced using
sustainably sourced, fast-growing
softwood. Accoya timber is longer
lasting and less susceptible to
damage than traditional hardwood
timber as well as being a net
absorber of carbon dioxide.
Collaboration is key
The curated event will showcase
over 250 leading brands, the
companies who are developing
the most innovative technologies,
products and solutions. Visitors
can participate in the innovation
trail, which highlights the event’s
innovation partners. The winners
of the Big Innovation Pitch, a
competition that celebrates
new approaches to the biggest
challenges facing the industry, will
also be announced during the event.
By bringing together individuals
and companies from all areas of
the built environment, we can
accelerate innovation and provide
everyone with access to the
products and processes needed
to deliver change.
“Now it is more important than ever
to meet in person and do business
face to face because our exhibitors
and attendees are all working
towards a common goal – achieving
net zero,” explains Martin Hurn,
event director at Futurebuild. “To
ensure we can deliver a sustainable
future we’ve curated an event that
cultivates cross-sector collaboration,
addresses key industry issues and
inspires transformational change.”
If you’re interested in visiting
Futurebuild 2022 and exploring
the most innovative products
and solutions in the built
environment, register
for your free ticket at
www.futurebuild.co.uk. ●
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CM website:
73,855* unique monthly visitors driven to
constructionmanagement.co.uk. Viewing 110,260
pages per month.

CM website

Website content:
Constructionmanagement.co.uk provides up to
date coverage of the news and issues affecting the
construction industry.
Content from the print version of Construction
Management magazine is also available digitally
here making the valuable CIOB perspective

Readership research

available to the wider industry.
CM weekly newsletters:
3 x weekly newsletters each sent to over 55,000
CIOB members and construction professionals.
CM Newsletters achieve an average 18% open
rate and a 16% click through rate.
* Google analytics Jan 1 to Nov 30 2020

n 72% of CIOB members

work in roles that require
them to source and specify
building products and
systems. This gives our
core audience a volume of
specifiers higher than the
total circulations of our
nearest competitors.

CM newsletter

Digital advertising Media Pack
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Website Banners

Newsletter Banners
Newsletters are sent on Monday,
BANNER 1

LEADERBOARD

Tuesday and Thursday

Monthly space rental
basis. Banners booked
on the main site benefit

to a total list of 55,000 per email.

from traffic created

BANNER 2

by all newsletters.
MPU

Average unique monthly
visitors 73,855.
l Site takeovers, video

Benefits:

hosting & pop up available.

lP
 romote messaging on newsletters online to over

55,000 CIOB members and construction professionals.
l Track responses and drive website traffic.

Readership research
How many people are employed
in your organisation?

n % 1-10
n % 11 - 50
n % 51 - 250

n % 251- 500
n % 500+

Main Website Advertising Rates
Leaderboard: £1,600 per month
MPU:

£1,600 per month

Newsletter Banner Insertion Rates
4 x Banner:

£1,600

Pillar Banners:
These Pillar banners will track down as you scroll!
Available at minimum of 1 x month booking.

23%

Cost: £2,500

51%
Pillar banners
Banner ad

MPU
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Bespoke email benefits:
lY
 our content solely sent to our construction industry
audience of over 30,000 opt ins.
lC
 o-branded with Construction Management to ensure a

high open rate and create association with the trusted
Construction Management brand.
lB
 espoke emails achieve an average 18% open rate
lT
 he most effective way to communicate a message

to our construction audience.
Availability
4 X MONTH
Four bespokes available each month sent every
Wednesday at 9.30am. Competition for bespoke emails is
very high so it’s advisable to book two months in advance
of intended distribution!
Rates

BSI Case Study
BSI chose Construction Management bespoke
emails to publish their Little Book of BIM – a
practical guide on BIM adoption. The guide was
published via a bespoke email to 35,280 recipients
achieving a 20% open rate and an exceptional 20%
click through rate with 1,419 downloads of the guide.

Bespoke Email only - £1,750
Bespoke Email with all click data - £2,350

Readership research
Which of these best describes the position
that you hold in your organisation?

16%
38%

26%

n % Owner
n % MD
n % Director
n % Senior Manager
n % Middle Manager
n % Trainee
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CPD:
CPD articles are an opportunity to engage with the
CIOB membership and wider AECO industry on a chosen
topic. Articles enable sponsors to demonstrate their
expertise on key issues and publish detailed technical
information to our audience.
Each article is linked to an online test that CIOB
members must complete in order to obtain a CPD
certificate. A database of email addresses/leads are
passed to the sponsor for follow up.
The CPD Package
l Four page article in Construction Management reaching
31,275 CIOB members.
l Online article promoted to a mailing list of 58,000.
l Five question online test.
l Access to all respondent data.
Data Capture:
lD
 etails captured include job title, company and
email address.
lT
 ypically 400 responses/leads.
lD
 ata is provided to the client a full six weeks

after publication.
lC
 M will retain the respondent data as a separate marketing

mailing list that can be used on future campaigns.
Investment: £5,000

Broad Appeal
The quality and range of content on the CPD site
attracts a multi discipline audience illustrated in the
respondent data below.
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Research
Percentage who said
what they liked most
about their careers was
creating an asset the
community benefits from

64

Online Research Project
Format: Online Survey.

lS
 ponsorship of a survey that gathers the thoughts of the

Promotion: Bespoke Eshots.

industry on key issues.

lC
 reated in partnership with the Construction Management team.
What do you like most about a career in
construction management?

Reach: A construction audience of

8-12 questions
withpart
input
from the Construction Management
things. Being
of a team

over 30,000 subscribers!

team on research direction.

Rate: £5,000

ltwo
 days are
“No
the same and
every day presents
different challenges
lopportunities.

and
You work with a wide variety
of people, where teamwork is
essential and on many different
types of projects.
lI love the fact
I can walk past buildings I have
been involved in and remember
all the details and stories
from the project.”

that is fundamentally trying to
change the way our business
and our industry operates is
exciting and rewarding, and
knowing that we are effecting
positive change to people’s
lives and our environment is a
recurring benefit.

The full research data is shared with the sponsor and can be

0%

10%

20%

30%

40%

50%

60%

70%

(Respondents could select up to three options)
n Creating a building or asset that the community benefits from
n Potential for a varied career, with opportunities for
progression, including working abroad
n Working as part of a team
n Learning about new innovations, such as digital
construction and low carbon technology
n The reward package
n Job security

used to inform future sales and marketing initiatives.

Print/Online Research Project

Full details of all participants taking the research are made

Format: Online Survey and print article

available to the sponsor and can be used to highlight targets

in magazine.

for direct follow up“Iactivity.
wanted to

Promotion: Bespoke eshots.

Marc Burton, executive director,
Garenne, and Construction Manager
of the Year 2021

pursue a career in
the construction
industry as there
is nothing more
“It is a joy to lead a
exciting than being able to
team who maintain
physically see how important
and conserve the
and impactful effective team
unique history
collaboration is when solving
captured
in our
n News
difficult problems. It is great
buildings and landscape;
to be in an industry where this
enabling people to stand on
continuous problem-solving
the same ground as a Roman
in a team environment has a
soldier on Hadrian’s Wall, feel
demonstrable social impact on
the faded splendour of our
the local communities where
To mark the magazine’s relaunch, we surveyed CM readers on what they
castles or walk in pilgrimage
like most about a career in construction management. By Neil Gerrard
we live and work.”
to one of our religious sites. It is

30%

40%

50%

60%

(Respondents could select up to three options)
n Finding the right skills among staff and suppliers
n Delivering projects to the required quality
n Managing suppliers, including costs of materials and labour
n Keeping up with new legislation and regulations
n Technical challenges of the design and construction process
n Health and safety
n Adopting new BIM and digital technology
n Mental health
n Carbon reduction requirements

circulated to 31,275 CIOB Members.

70%

“The thing I really
enjoy about my
job is, oddly, the
most challenging
C
thing about my
job – encouraging change.
I play a large part in how
my organisation meets and
responds to the present
challenges of our industry,
whether it’s sustainability, MMC
and digitalisation, or driving
procurement efficiencies –
all these elements require a
fundamental change in our
culture and the way we do
reating buildings for the
community, teamwork,
and the potential for a
varied career with the
possibility of progression stood
out as the three prime reasons
why construction managers
enjoy their careers.
The results came as part of an
exclusive CM survey that highlights
the many benefits a construction
career can offer, as another busy
year in the sector begins.
‘Creating a building or asset that
the community benefits from’ was
the most popular option chosen
by professionals when asked what

Percentage who said
what they liked most
about their careers was
creating an asset the
community benefits from

What do you like most about a career in
construction management?
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“No two days are
the same and
every day presents
different challenges
and opportunities.
You work with a wide variety
of people, where teamwork is
essential and on many different
types of projects. I love the fact
I can walk past buildings I have
been involved in and remember
all the details and stories
from the project.”
70%

(Respondents could select up to three options)

“The construction
industry covers
such a wide range
of job roles and
I believe it is a
challenging but positive industry
to work in. I chose construction
for the variety. Each day is
different with its own set of
challenges and opportunities
to learn. It is an industry where
you will work alongside many
individuals with varying levels
of experience and expertise that
will support you along your own
personal journey.”

they enjoy most about a career in
construction management, selected
by 64% of the 236 respondents.
That was followed by ‘potential for
a varied career, with opportunities
for progression including working
abroad’ (50.4%) and ‘working as
part of a team’ (49%).
Nearly a third (29.2%) also
cited ‘learning about innovations
such as digital construction and low
carbon technology’ as a key reason
for enjoying their career. Far less
popular options were ‘the reward
package’, selected by only 11.9%
of respondents, and ‘job security’,
which was selected by only 8.9%.
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Vasiliki Bowler, senior project
manager, Faithful+Gould and
CIOB Rising Star 2020

Rebecca Thompson, senior estate
manager, English Heritage

20%

Report: 2 page article in the magazine,

‘Creating people’s dreams’

a privilege to care for the places
where the original custodians
once stood.”

10%

News stories on weekly newsletters.

constructionmanagement.co.uk

What are the biggest challenges of a career
in construction management?

0%

Ayo Allu, director of design,
technical and innovation at Clarion
Housing Group

Working as part
of a team was the
aspect of their
career enjoyed
most by 49% of
respondents

n Creating a building or asset that the community benefits from
n Potential for a varied career, with opportunities for
progression, including working abroad
n Working as part of a team
n Learning about new innovations, such as digital
construction and low carbon technology
n The reward package
n Job security

What are the biggest challenges of a career
in construction management?

“It is a joy to lead a
team who maintain
and conserve the
unique history
captured in our
buildings and landscape;
enabling people to stand on
the same ground as a Roman
soldier on Hadrian’s Wall, feel
the faded splendour of our
castles or walk in pilgrimage
to one of our religious sites. It is
a privilege to care for the places
where the original custodians
once stood.”
Rebecca Thompson, senior estate
manager, English Heritage

Challenges
Meanwhile, finding the right skills
among staff and suppliers was the
clear leader when construction
managers were asked about the
biggest challenges they face in
their career.
When presented with 10 different
options and asked to select up
to three, half (50%) of survey
respondents opted to choose the
issue of skills, highlighting the
challenge of the past year when
rising demand for construction
projects, coupled with an ageing
workforce and lack of skilled
workers, have combined to make
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Marc Burton, executive director,
Garenne, and Construction Manager
of the Year 2021
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(Respondents could select up to three options)
n Finding the right skills among staff and suppliers
n Delivering projects to the required quality
n Managing suppliers, including costs of materials and labour
n Keeping up with new legislation and regulations
n Technical challenges of the design and construction process
n Health and safety
n Adopting new BIM and digital technology
n Mental health
n Carbon reduction requirements

70%

“The thing I really
enjoy about my
job is, oddly, the
most challenging
thing about my
job – encouraging change.
I play a large part in how
my organisation meets and
responds to the present
challenges of our industry,
whether it’s sustainability, MMC
and digitalisation, or driving
procurement efficiencies –
all these elements require a
fundamental change in our
culture and the way we do

64

things. Being part of a team
that is fundamentally trying to
change the way our business
and our industry operates is
exciting and rewarding, and
knowing that we are effecting
positive change to people’s
lives and our environment is a
recurring benefit.
Ayo Allu, director of design,
technical and innovation at Clarion
Housing Group

“I wanted to
pursue a career in
the construction
industry as there
is nothing more
exciting than being able to
physically see how important
and impactful effective team
collaboration is when solving
difficult problems. It is great
to be in an industry where this
continuous problem-solving
in a team environment has a
demonstrable social impact on
the local communities where
we live and work.”
Vasiliki Bowler, senior project
manager, Faithful+Gould and
CIOB Rising Star 2020

“The construction
industry covers
such a wide range
of job roles and
I believe it is a
challenging but positive industry
to work in. I chose construction
for the variety. Each day is
different with its own set of
challenges and opportunities
to learn. It is an industry where
you will work alongside many
individuals with varying levels
of experience and expertise that
will support you along your own
personal journey.”
Kelly Attwood, site manager,
Morgan Sindall
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Kelly Attwood, site manager,
Morgan Sindall
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Reach: Over 30,000 subscribers via bespoke
eshots and 55,000 via CM newsletter
subscribers
Rate: £7,000

Roundtable events Media Pack

2022

Sponsor benefits
Chaired by the Construction Management Editor, a round table
event enables a sponsor to interact with an elite and exclusive
guest list, contribute to a debate and network with the delegates
Reach:
lE
 xtensive networking opportunities with the 8-10

professionals on the day.
lT
 he printed report in Construction Management reaches the

CIOB Core Audience in print of 31,275.
lN
 ewsletters promoting a digital version of the article reach the

CIOB membership and wider construction Audience online
of over 55,000.
lO
 nline report available to 73,000 unique monthly visitors of

www.constructionmanagement.co.uk.
l An opportunity to engage and network with select AECO

professionals, key figures from the CIOB and industry experts.
l Branded editorial content in CM, CM Online and social

media providing exposure to our complete audience.
l Leads for follow up provided by a CPD version of the article.
l Your brand promoted as a thought leader on a specific

agenda produced in collaboration with CM.
l A multi layered approach enabling engagement with the UK

construction industry on key issues.
Sponsorship Fee: £10,000

44%
35%
40%

Webinars Media Pack

2022

An online seminar enabling sponsors to present to a live audience online.
Moderated by a Construction Manger, BIM+ or GCR editor with a live Q&A with
online participants a webinar is a truly interactive piece of online training.
Reach:
l Bespoke emails promoting registration for the webinar and promoting

15%

the recording of the webinar reach the CIOB membership and wider
construction audience online of 55,000 subscribers.
l Extensive engagement with the live audience on the day.

Typically 350 professionals.
27%

37%

Key benefits
l A one hour event online with live PowerPoint presentations

and audio commentary.
l A full promotional programme to source online participants and

promote the video of the finished webinar.
l Assistance in sourcing industry professionals to present on your topic.
l Data returned to sponsor of all webinar participants that attend on the day

and anyone signing up to attend the webinar.
Sponsorship Fee: £7,000

Factory visits Media Pack

2022

A factory visit is an article revealing the detailed
processes involved in manufacturing a building
product. The complete process is covered including
the sourcing of raw materials, key parts of the
manufacturing process, logistics and site delivery and
even how the product is recycled at the end of its life.
73% of the CIOB membership work in roles requiring
them to source and specify building products and
systems. A factory visit is an opportunity to educate
them on how to make an informed choice or to
re-enforce their buying habits. Revealing the inherent
properties gained during the manufacture of a
product enables clients to highlight elements that
can make specification of a product more attractive
to our readers.

Reach:
lT
 he printed article in Construction Management
reaches the CIOB Core Audience in print of 30,887.
lN
 ewsletters promoting a digital version of the article
reach the CIOB membership and wider construction
Audience online of over 55,000.
lO
 nline article available to 73,000 unique monthly

visitors of Constructionmanagement.co.uk.
Factory Visit - Key Benefits
lA
 half day with a Construction Management editor
and a photographer.
lA
 four page article in Construction Management
taking the reader through your process.
lA
 full promotional package pushing your article
to our complete audience.
Sponsorship fee: £6,500

Advertising tech specs Media Pack

2022

DPS Trim 255 H x 416 W Bleed 261 H x 422 W Type area 245 H x 406 W
Page Trim 255 H x 208 W Bleed 261 H x 214 W

Type Area 245 H x 198 W

1/2 Page horizontal

188 W x 115 H

1. Provide an email subject line

1/2 Page vertical

92 W x 235 H

1/4 Page vertical

92 W x 115 H

1/4 Page horizontal

188 W x 54 H

2. Please don’t supply the email HTML from a
word document. Ideally you should be using
a tool that will output a valid HTML file. If you
want to mock up a simple email layout in Word
for us to produce that’s fine, but we can’t use

(milimetres)

Copy and Distribution Dates
Digital specifications
We accept digital artwork only.

HTML generated from a Word document.

Issue date

Advertising copy deadline

Publishing date

January

Monday 13th of December

Friday 31st December

February

Monday 17th January

Friday 28th January

Please supply artwork in PDF format

March

Monday 14th of February

Friday 25th February

- preferred format must be created

April

Monday 14th March

Friday 25th March

according to Pass4Press standards,

May

Tuesday 19th April

Friday 29th April

June

Monday 16th May

Friday 27th May

July/August

Monday 13th June

Friday 24th June

September

Monday 15th August

Friday 26th August

only Quark or Indesign formatting.

October

Monday 19th September

Friday 30th September

Ensure that colours are CMYK, fonts

Nov/Dec

Monday 17th October

Friday 28th October

the pdf should be pdfx 1.3
www.pass4press.com, and using

are enclosed and images are 300dpi
resolution. Copy contact:
heather@atompublishing.co.uk
For all advertising enquiries
contact David Smith,
dave@atompublishing.co.uk
M: 07703 532 605 or
Tom Peardon,
tom@atompublishing.co.uk
M: 07393 315 250

Bespoke Tech Specs
Instruction for supplying Bespoke Email Copy:

All Website Banner Sizes
Leaderboard 728 x 90
MPU
300 x 250

Banner Artwork Specs

Pillar banner specs:
The left and right upright
ads 225x1000px.

URL for click throughs.

All Newsletter Banner Sizes
Leaderboard 728 x 90

Animated GIF File only.
No flash animation.
All artwork to be supplied
two days prior to go live date.
Supplying incorrectly will delay
your campaign.

3. Individual images should be under 100kb
in file size, definitely no more than 200kb.
GIFs may be larger, but the smaller they
are the better.
4. The total size of all images combined
should be under 600kb.
5. Image width should not be larger than the
email body container, typically between
600-700px.
6. Images should use one of the following file
formats: JPEG, PNG, or GIF.
7. Inline CSS instead of putting it in a separate
CSS file that needs to be referenced.

