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‘CREATING
PEOPLE’S DREAMS’

READER SURVEY

CM READERS TELL US WHAT
THEY LIKE MOST ABOUT A CAREER
IN CONSTRUCTION MANAGEMENT

NEWS

l 31,275 CIOB members monthly.

NEWS

constructionmanagermagazine.com

Wates has appointed
corporate development
director Esther English to
help deliver its diversity
and sustainability goals

News

l The largest circulation of any UK construction title.

Mott MacDonald plan to stabilise
Hammersmith Bridge approved
A £6m plan devised by Mott MacDonald to
stabilise Hammersmith Bridge in London has
been approved by Hammersmith & Fulham
Council. The 134-year-old cast iron structure has
been closed to traffic amid concerns about its
deterioration. Mott MacDonald’s alternative to the
original stabilisation scheme by Pell Frischmann is
expected to cost £24m less to implement.

l Only major construction title still to be ABC audited.

Construction Manager provides high quality analysis, features,
technical content and CPD. Construction Manager is edited by
Will Mann, who has almost 20 years’ experience as a journalist
and editor in the construction and built environment sector.
l focus upon technical content/CPD.
l In depth analysis on key industry issues.
l More interviews and interaction with industry experts.
l Editorial direction informed by a select editorial board
of industry experts.

Contractor starts work
restoring Grade I-listed
railway building
Contractor KN Circet has started work to
refurbish the Grade I-listed Old Curzon Street
station in Birmingham, as part of the HS2
project. The building, designed by architect
Philip Hardwick and opened in 1838, originally
served as the Birmingham terminus for the
London and Birmingham Railway Company line
that connected to London’s Euston station.

Tungsten
mining waste
made into
aggregate

Jetpack prototype for
inspections unveiled

Skanska supports
development of new
construction robot

A new jetpack prototype could be used
to tackle challenging construction tasks,
according to its creators. Hollywood
animatronics expert Matt Denton and
Royal Navy commander Antony Quinn say
the jetpack can be operated handsfree, to
allow safer flights, and reconfigured as a
heavy lift drone for remote operation.

Skanska has been working with technology
companies to develop a prototype robotic
platform that can navigate sites and carry
out pre-programmed activities such as
drilling at height. The Collaborative On-Site
Construction Robot (COSCR) platform
comprises a mobile base, site sensing
technology and BIM-linked software systems.

BAM Construct UK suicide
awareness video release
A powerful new video that aims to raise
awareness around the issue of suicide
among construction workers, produced
with the support of BAM Construct UK,
has been released. On The Edge urges
construction workers not to ignore
colleagues who they think may be
experiencing mental ill-health, but to
talk to them and listen.

Materials supplier
GRS has secured an
exclusive deal to bring
to market millions of
tonnes of granite from
British tungsten mining
for use as construction
aggregate. GRS has
joined forces with
Tungsten West, which
operates Hemerdon
tungsten-tin mine
near Plympton, Devon,
to sell high-quality
secondary aggregate
and transport it
nationwide by sea
and rail.
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‘CONSTRUCTION MUST
DRIVE FOR BETTER QUALITY
AND SAFER BUILDINGS’
HOUSING MINISTER EDDIE HUGHES IS AN ENTHUSIASTIC
MEMBER OF THE CIOB AND BELIEVES THE INSTITUTE
HAS A VITAL ROLE AT A TIME OF RAPID CHANGE FOR
CONSTRUCTION. WILL MANN CAUGHT UP WITH HIM

Eddie Hughes has an anecdote about
housing quality which arguably sums
up many of the problems that have
plagued the industry recently.
“Not long after joining parliament,”
recalls the housing minister and
Walsall North MP, “I was chatting
with then CIOB CEO Chris Blythe,
and he showed me photos of his
daughter’s new-build flat. There was
a carbon monoxide detector in it – but
in the wrong place, the hall not the
kitchen. And this struck a chord with
me because I had just introduced
a private member’s bill, pushing
for carbon monoxide alarms to be
mandatory in new homes.
“At Chris’s daughter’s flat, the
site manager had ticked the box by
installing it – but may not have known
that it was serving no useful purpose.
This feels like a metaphor for some
of the things that have gone wrong
in the construction industry due to
dreadful quality assurance.”
Hughes will be addressing these
issues and plenty more following his
appointment in January as minister
for housing and rough sleeping. His

14/12/2021 16:40

background – he is a CIOB member,
worked in social housing and chaired
the All Party Parliamentary Group for
Excellence in the Built Environment –
made him an obvious candidate for the
role. Since arriving in Westminster, he
has been in regular contact with the
CIOB and says the institute deserves
great credit for “the work it has done
to raise quality standards”.

Right: Eddie
Hughes: “If you
buy a new home,
you should have
the same kind of
guarantee as when
you buy something
like a kettle”

Consumer guarantees
Among his key ministerial
responsibilities are the New Homes
Quality Board and the New Homes
Ombudsman. Provision for the
ombudsman will be introduced
through the Building Safety Bill.
“Developers have not paid enough
attention to quality, or they have cut
corners, or individual trades have,”
says Hughes bluntly. “That’s one side
of the problem.
“The other side is consumer rights.
If you buy a new home, you should
have the same kind of guarantee as
when you buy something like a kettle.
When people buy a new home, they’ve
got a certificate that seems to offer a

degree of assurance – but that can be
false. People feel like they have more
rights of redress than they actually do.
“This is where the New
Homes Quality Board and the
ombudsman come in.”
The board was set up earlier
this year and in June launched a
consultation on its quality code.
Developers signing up to the code
will have to offer homebuyers greater
protection, including an effective
aftercare service to deal with any
snagging problems customers may
have. If buyers are not satisfied,
they can refer their complaint to the
voluntary ombudsman being set up
by the board.
In addition, legislation is continuing
its passage through parliament.
The Building Safety Bill includes
provision for the ombudsman scheme
which will, in future, be a legal
requirement for developers to join.
The ombudsman will investigate and
determine complaints and require
developers to provide redress
where complaints are well founded.
Developers may receive sanctions

Eddie Hughes CV
l Since January 2021:

Parliamentary under secretary of
state (minister for housing and
rough sleeping), Ministry of Housing,
Communities and Local Government

l 2018-2019: Chair, All Party

Parliamentary Group for Excellence
in the Built Environment

l 2017-Present: Conservative

MP, Walsall North

l 2012-2017: Board member and

chair, Walsall Housing Group

l 2014-2017: Asset director

and assistant chief executive,
YMCA Birmingham
Education:

l University of South Wales,

Bachelor’s degree, Civil Engineering

l Handsworth Grammar School
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Readership research
What’s an ABC?
An ABC is the recognised industry
gold standard of circulation
auditing ensuring that every copy
of a magazine is being delivered
to an individual. All major news
publications are ABC audited
and quote an ABC rather than a
readership figure.

Ainscough
lifts 38m
bridge into
London
neighbourhood
Ainscough Crane
Hire’s heavy cranes
team has installed
a new bridge
at Sugar House
Island, a canal-side
neighbourhood in
London. The 38m
Matilda’s Bridge,
built by Wood Beton,
is a prefabricated,
concrete and glulam
structure. It was
built in a factory in
northern Italy and
transported in large
sections to the
Sugar House Island
development.

Content

SISK’S BANKING BONUS | TUBULAR STEEL STRUCTURES | BUILDING IN THE MALDIVES
01.CM.Jan22.cover.indd 1
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HEALTH & SAFETY

n 51% Of CIOB members work

in organisations employing over
500 staff
Includes the UK’s top ten contractors;
l Balfour Beatty l Skanska
l Laing O’Rourke l Morgan Sindall
l Kier l Galiford Try l Vinci
l Costain l Willmott Dixon
These organisations deliver the
major commercial, public sector,
housing and infrastructure projects
across the UK.
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POWERCAPS – LIGHTWEIGHT AIR-PURIFYING
RESPIRATORS WHICH PROTECT WORKERS AGAINST
DUST INHALATION – HAVE BEEN TRIALLED
BY KIER STAFF. NEIL GERRARD REPORTS
Kier workers have given their seal
of approval to new air-purifying
respirators that incorporate
motorsport technology to provide the
highest possible level of protection
against dust and other airborne
particles. Kier has been trialling
JSP’s PowerCap Infinity on various
projects for around 18 months.
The PowerCap Infinity provides
protection against dust and other
airborne particulates, giving users
an Assigned Protection Factor
(APF) of 40, the highest possible
level (as defined by standard
EN 12941:1998 + A2: 2008).
It combines head, eye, face and
respiratory protection, with the
option of adapting the unit to offer

Above: JSP’s
PowerCap Infinity
provides all-in-one
protection
Right: Kier
workers use the
PowerCaps on site

Dr Mike Webster
MPW R&R

hearing protection with Sonis
helmet-mounted ear defenders.
JSP worked with motorsport
aerodynamicists to use computational
fluid dynamics to develop a twin
impeller system that controls the
airflow through the head top to
maximise user comfort and optimise
energy efficiency. The twin impeller
motor unit delivers a minimum of
160 litres per minute of filtered air and
uses real-time diagnostics to deliver
the optimum airflow for the wearer.
Meanwhile, its polycarbonate
impact visor, which can be flipped
up when not required, conforms
to EN 166 optical class 1 and offers
B grade impact protection. The EVO5
industrial safety helmet offers head
protection to EN 397.
The modular system also monitors
both the level of the battery, which
runs for about eight hours between
charges, and the filter condition,
with audible and heads-up display
notifications. Key components such
as the filters, visor, helmet, turbo
drive unit and battery pack are all
independently replaceable.

Mark Starling, safety health and
environmental manager at Kier
Construction, is keen to see wider
adoption. He says: “If you go to HS2
or Tideway, they are more common
but in more traditional construction
projects, these things are not out
there because they cost around £700.
“But there are significant
advantages – a disposable mask is
£2.50, so if you go through a load of
those in a year, you will save money
by getting a PowerCap. You also
don’t need a face fit to use them and
they offer all-in-one protection.
“They are heavy but when it is
hot I can walk across the site and be
perfectly cool with the PowerCap
on. For me, it is the perfect gear
for carpenters and bricklayers. In
instances where we have given these
to workers to try, I can’t get them
back off them afterwards.
“We need to make people more
aware of the longer-term cost benefit
as well as the benefits to their health.
Anyone who is going to wear one
who does make a lot of dust is never
going to go back.” ●

What are PowerCaps?
The PowerCap Infinity has been
designed by JSP’s research and
development team, with feedback from
the Chartered Institute of Building’s
safety special interest group (SIG)
and Kier workers.
In the course of its research, JSP
determined that wearers of existing
air-purifying respirators found that
they would underperform when under
pressure, as well as being heavy and
complex to use. Many existing models
involved a waist-mounted filter unit,
which workers reported restricted
their movement.
It was this feedback that encouraged
JSP to produce a fully integrated
solution combining head, eye, face,
respiratory and hearing protection.

The modular PowerCap system
measures air pressure, orientation,
battery voltage, motor current, exhaust
pressure and remaining battery charge
twice a second to help maximise airflow.
The company subjected the
PowerCaps to hundreds of hours of human
treadmill tests conducted in a purposebuilt salt dust chamber to optimise
mass, balance and sealing elements.

TEMPORARY WORKS:
HOW TO CUT COSTS AND
IMPROVE BUILDABILITY
TEMPORARY WORKS CAN IMPACT PROJECT COSTS BUT A NEW
TECHNICAL INFORMATION SHEET FROM THE CIOB SHOWS HOW
EFFICIENT DESIGN, MANAGEMENT AND INSTALLATION CAN RADICALLY
IMPROVE PROJECT DELIVERY. DR MIKE WEBSTER EXPLAINS

Most construction work requires
some form of temporary works (to
support excavations or to support
tower cranes, for example). These
can represent a signiﬁcant part of the
process and can also have a signiﬁcant
impact on cost (sometimes 50% or
more), time, quality and safety.
Temporary works need to be
properly managed to improve project
delivery, and their management is
deﬁned in BS 5975:2019.
The CIOB has just published a
Technical Information Sheet, Managing
Temporary Works (www.ciobacademy.
org/product/managing-temporaryworks). This provides an overview of
the key parties involved, management
controls and how the temporary
works coordinator manages the works.
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Temporary works can represent a significant
part of the construction process

“Even for simple schemes,
efficient design, management
and installation will radically
improve project delivery”
Dr Mike Webster, MPW R&R

Even for simple schemes, efficient
design, management and installation
will radically improve project
delivery. To gain those efficiencies,
temporary works need to be
considered early in a project. ●
Dr Mike Webster is director of
consulting, forensic engineering
and expert witness services
company MPW R&R.

Eight ways a client could obtain efficiencies
1 Appoint temporary
works design consultants
precontract
They can provide early
consideration of temporary
works issues including
whether temporary works
are actually required.
2 Appoint a designated
individual
BS 5975:2019 states that
every organisation that
has an involvement with
temporary works should
appoint a designated
individual (DI) to prepare,
maintain and implement the
organisation’s procedure
for the control of temporary
works. Having a DI in place
early ensures that there
will be someone senior in
place in each organisation
who has a responsibility for
temporary works.
3 Include an initial
temporary works register
in tender documents
By developing an initial
temporary works register
for inclusion in tender
documents the key
temporary works items can
be planned and priced for.
4 The preconstruction
information should consider
temporary works designers
Temporary works designers
(TWD) need information to
carry out efficient designs.
By obtaining that information
early, TWDs can assess what
the best design options
are well in advance of
construction.
5 Permanent works
designers (PWD) should
consider the implications
of their design on
temporary works
PWDs should provide an
indicative construction
sequence, showing how
their design can be built

safely. Attention to detail
and decisions taken during
the permanent works
design process can have a
significant impact on how
easy and safe a structure is
to build and the requirements
for temporary works.
Decisions made about
the design of the permanent
works have a fundamental
impact on the need for
and amount of temporary
works. PWDs should not
be put off by the title, as
BS 5975 recognises that
temporary works need to be
managed within the context
of CDM 2015.
6 Early contractor
involvement is encouraged
Contractors can input ideas at
an earlier stage, enabling more
effective communication,
improving design and
simplifying construction.
The Temporary Works Forum
has published examples of
projects where the benefits of
early contractor involvement
has been achieved.
7 Carry out formal
constructability reviews
If constructability and
temporary works are not
considered from the outset,
the structure may be very
difficult and/or impossible
to build, as well as too
expensive.
A quick review very early
looking at how a proposal can
be built, testing its feasibility
for construction and
identifying the need to buy
land to facilitate construction
can have a significant impact.
8 Planning is key
The simplest way to ensure
the safety of construction
and correct estimating of
cost and time is by having a
fully planned construction
sequence considering all
temporary works.
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Advertisers

Display
Insertions

1

5

10

DPS
Full page
Half page
Quarter page

£4,800
£3,000
£1,600
£900

£4,400
£2,650
£1,400
£795

£3,900
£2,300
£1,100
£650

Inserts

Up to 20g - £2,300
For costs on heavier items please call the
sales team on 020 7490 5595.		

Classified		

30%

24%

Full Page
Half Page
QuarterPage
Eighth Page

£2,000
£1,000
£500
£250

Special Positions

Inside Front Cover
Outside Back Cover
1st Right Hand Page
2nd Right Hand Page

£250
£300
£150
£100
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1 x page print article
Reaches 31,275 in print
500 words plus images
Rate - £3,000.

Print example
PARTNERSHIP

constructionmanagermagazine.com

Partnership

In association with

BUILDING A SOLID
FOUNDATION FOR YOUR FLEET
Servicing agents
can attend the
site day or night to
resolve any issues

The construction industry is a
no-nonsense sector where everyone
wants to do a good job and go home
safely at the end of the day. Being out
on site for days, weeks or months
can be challenging and operators
want things to work with as little
hassle as possible. Vehicles are no
different and getting them serviced
or repaired miles from the office, in
unfamiliar locations or at unusual
times can be considered a problem.
That’s when telematics, mobile
servicing and 24-hour servicing
come into their own. The ability
to check vehicle health statuses
remotely and provide information to
servicing agents who can proactively
come to site, any time of day or night
to resolve the issue, is a massive
advantage over a phone call from a
driver broken down on a cold wet
Friday night on their 200-mile trip
back around the M25.
Keeping a ‘real-time’ check on the
vehicle’s health via mobile apps such
as FordPass Pro or Telematics helps
to ensure your vehicles are good to
go every time, improving uptime and
reducing the chance of breakdowns
and accidents, therefore maintaining
focus on the welfare of your staff.

TELEMATICS, MOBILE AND 24-HOUR SERVICING CAN IMPROVE UPTIME
AND REDUCE THE CHANCE OF BREAKDOWNS FOR CONSTRUCTION
FLEETS, EXPLAINS FORD FLEET MANAGEMENT’S MATT SAUNDERS

2 x pages print article
Reaches 31,275 in print
1,000 words plus images
Rate - £5,750.

Don’t compromise
Coupled to vehicle health is employee
health and the importance of having
the right vehicle for the job, whether
it’s loading heights for manual
handling or a place to store clothes
warm and dry. Don’t compromise for
the sake of a few pounds is my advice
– talk to your leasing provider, spec
the vehicle for the job and if this
means a bespoke conversion with
sliding trays, lockable cabinets and
night heaters, do it!
Wrapping this cost up into an
easy-to-budget regular monthly
payment is simple but effective.

Online partner pieces
Housed on one of our 3 websites and distributed
via our various e-newsletters (40k to 55k
subscribers). Given a prominent position on the
homepage under our partner content sections
for one month. Full social media promotion to
our 24,000 Twitter followers. 500+ words plus
images and links.
Rate - £1,500.

PARTNERSHIP

constructionmanagermagazine.com
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Online example

Remotely
maintaining the
vehicle health
of the fleet improves
uptime, cost savings
and staff welfare

“Keeping a
‘real-time’
check on the
vehicle’s health
via mobile
apps such as
FordPass Pro
or Telematics
helps to ensure
your vehicles
are good to go
every time”
Matt Saunders, Ford
Fleet Management

While you’re at it, why not
consider the green credentials of
your next vehicle? For years, we’ve
been lured by low monthly rentals
or cheap purchase prices, but this
doesn’t do any favours for hybrids
or pure battery electric vehicles
(BEVs), whose monthly rentals and
purchase prices are typically higher.
Well now is the time to consider
the total cost of ownership (TCO),
which takes into account all costs
associated with running a vehicle.
You could be surprised at just how
level the playing field actually is.
Big savings on fuel and BIK (if
applicable) can more than outweigh
the difference in rentals. Some leasing
companies offer free TCO analysis

across all makes and models so you
can easily drill down to what works for
you, your drivers and your business.
Help is also available when
transitioning to BEVs. Taking a BEV
flexible leasing vehicle allows you to
try before committing long term and
test your charging infrastructure
– along with tackling range anxiety
and offering suitable driver training.
Impartial advice on all of the
above issues is only a phone
call away – speak to Ford Fleet
Management and we can point you in
the right direction. ●
For more information, call Matt
Saunders on 07545 648184
or email Matt.Saunders@
fordfleetmanagement.co.uk.
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CM website:
73,855* unique monthly visitors driven to
constructionmanagermagazine.com. Viewing
110,260 pages per month.

CM website

Website content:
Constructionmanagermagazine.com provides up to
date coverage of the news and issues affecting the
construction industry.
Content from the print version of Construction
Manager magazine is also available digitally here
making the valuable CIOB perspective available to

Readership research

the wider industry.
CM weekly newsletters:
3 x weekly newsletters each sent to over 55,000
CIOB members and construction professionals.
CM Newsletters achieve an average 18% open
rate and a 16% click through rate.
* Google analytics Jan 1 to Nov 30 2020

n 72% of CIOB members

work in roles that require
them to source and specify
building products and
systems. This gives our
core audience a volume of
specifiers higher than the
total circulations of our
nearest competitors.

CM newsletter
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Website Banners

Newsletter Banners
Newsletters are sent on Monday,
BANNER 1

LEADERBOARD

Tuesday and Thursday

Monthly space rental
basis. Banners booked
on the main site benefit

to a total list of 55,000 per email.

from traffic created

BANNER 2

by all newsletters.
MPU

Average unique monthly
visitors 73,855.
l Site takeovers, video

Benefits:

hosting & pop up available.

lP
 romote messaging on newsletters online to over

55,000 CIOB members and construction professionals.
l Track responses and drive website traffic.

Readership research
How many people are employed
in your organisation?

n % 1-10
n % 11 - 50
n % 51 - 250

n % 251- 500
n % 500+

Main Website Advertising Rates
Leaderboard: £1,600 per month
MPU:

£1,600 per month

Newsletter Banner Insertion Rates
4 x Banner:

£1,600

Pillar Banners:
These Pillar banners will track down as you scroll!
Available at minimum of 1 x month booking.

23%

Cost: £2,500

51%
Pillar banners
Banner ad

MPU
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Bespoke email benefits:
lY
 our content solely sent to our construction industry
audience of over 30,000 opt ins.
lC
 o-branded with Construction Manager to ensure a high

open rate and create association with the trusted
Construction Manager brand.
lB
 espoke emails achieve an average 18% open rate
lT
 he most effective way to communicate a message

to our construction audience.
Availability
4 X MONTH
Four bespokes available each month sent every
Wednesday at 9.30am. Competition for bespoke emails is
very high so it’s advisable to book two months in advance
of intended distribution!
Rates
Bespoke Email only - £1,750
Bespoke Email with all click data - £2,350

BSI Case Study
BSI chose Construction Manager bespoke emails to
publish their Little Book of BIM – a practical guide
on BIM adoption. The guide was published via a
bespoke email to 35,280 recipients achieving a 20%
open rate and an exceptional 20% click through rate
with 1,419 downloads of the guide.

Readership research
Which of these best describes the position
that you hold in your organisation?

16%
38%

26%

n % Owner
n % MD
n % Director
n % Senior Manager
n % Middle Manager
n % Trainee

CPD Media Pack
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CPD:
CPD articles are an opportunity to engage with the
CIOB membership and wider AECO industry on a chosen
topic. Articles enable sponsors to demonstrate their
expertise on key issues and publish detailed technical
information to our audience.
Each article is linked to an online test that CIOB
members must complete in order to obtain a CPD
certificate. A database of email addresses/leads are
passed to the sponsor for follow up.
The CPD Package
l Four page article in Construction Manager reaching
31,275 CIOB members.
l Online article promoted to a mailing list of 58,000.
l Five question online test.
l Access to all respondent data.
Data Capture:
lD
 etails captured include job title, company and
email address.
lT
 ypically 400 responses/leads.
lD
 ata is provided to the client a full six weeks

after publication.
lC
 M will retain the respondent data as a separate marketing

mailing list that can be used on future campaigns.
Investment: £5,000

Broad Appeal
The quality and range of content on the CPD site
attracts a multi discipline audience illustrated in the
respondent data below.

BIM & DIGITAL
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ected problems
on site due to
es in traditional
ween disciplines”.
e lack of evidence of
s frequently cited as
doption of BIM and
y: the percentage of
g lack of evidence
ped to 36% from
survey.
alent blocker was
year and will
ise: the lack of
d by 61% this year

nt interest, at 48%,
to invest in new
% were the next

t told us:
n’t want to take
contract phase
cost.”
e FM client told us:
asset data, but
tracts a huge
ly chain for the
passed our own
m very cynical,
M is not gaining
nts.”
dded two new
o this question
nd they came in
n the list: issues
ility (39%) and
37%).

nagement
eing out of touch
was cited by a
dent said: “Senior
ght in primarily,
dership must be
on the sell,
very of BIM/virtual
ruction (VDC)
compensated on

“All we want is asset data, but
seemingly that attracts a huge
bill from the supply chain for
the privilege of being passed
our own data”

Research

Online Research Project

lS
 ponsorship of a survey that gathers the thoughts of the

Format: Online Survey.
Promotion: Bespoke Eshots.

industry on key issues.
lC
 reated in partnership with the Construction Manager team.

Reach: A construction audience of

l8
 -12 questions with input from the Construction Manager team

over 30,000 subscribers!
Rate: £5,000

on research direction.
What benefit have you seen from using BIM on
projects (on a scale of 1 to 5, where 1 is little
benefit and 5 is high benefit)?

lT
 he full research data is shared with the sponsor and can be

Design

lF
 ull details of all participants taking the research are made

14%

5%

17%

27%

used to inform future sales and marketing initiatives.

37%

Construction methodology
11%

15%

31%

25%

18%

Programme
16%

21%

27%

21%

Print/Online Research Project
Format: Online Survey and print article

available to the sponsor and can be used to highlight targets

in magazine.

for direct follow up activity.

Promotion: Bespoke eshots.

15%

News stories on weekly newsletters.

FM/operations
22%

16%

25%

20%

Report: 2 page article in the magazine,

17%

Cost
19%
0%

22%
20%

32%
40%

60%

14%
80%

circulated to 31,275 CIOB Members.

13%
100%
BIM & DIGITAL

n1 n2 n3 n4 n5

constructionmanagermagazine.com

BIM & DIGITAL

constructionmanagermagazine.com

Reach: Over 30,000 subscribers via bespoke
eshots and 55,000 via CM newsletter

BIM & Digital

What do you think are the main barriers to adoption
of BIM and digital technology in your organisation?
Lack of digital skills

llllllllllllllllllll

61%

Digital story for CM or BIMplus?
Email will.m@atompublishing.co.uk

COVID AIDS BIM ADOPTION,
BUT BARRIERS REMAIN

– “never used; it’s a marketing tool
used by estimators who pretend to
use it to win job”.
The following answer may ring
true with many readers: “BIM is
used on public sector projects where
I am able to convince clients of the
benefits, which many are ignorant
of. For my private projects, only for
high value ones.”
Nevertheless, the positive impact of
BIM is being more widely felt: nearly
two-thirds (64%) of respondents said
they were seeing high or fairly high
benefit in design compared to 58%
in last year’s survey.

THE YEAR OF WORKING REMOTELY HAS LED TO GREATER
ADOPTION OF DIGITAL TECHNOLOGIES, BUT NOT AS QUICKLY
AS MIGHT HAVE BEEN EXPECTED, AS THE ANNUAL
CM AND BIMPLUS SURVEY DEMONSTRATES

Clients are not interested

llllllllllllllllllll

48%

Limited funds to invest in new technology

llllllllllllllllllll

Benefits of BIM
Design is the area that respondents
are seeing the most improvement
in thanks to BIM. More than a
third (43%) also cited benefits in
construction methodology (down
from 44% last year). Benefits were
also apparent in programme (36%,
down from 39%), FM and operations
(37%, up from 34%), and cost (static
year on year at 27%).
A couple of verbatim responses
add some colour to these bare
statistics.
One respondent, seemingly a
BIM advocate, said: “BIM is a great
solution for clash prevention, helps
hugely in collaboration, provides an
opportunity to manage and control
costs and prevents waste.”
Another said: “Good information
management has provided
productivity increases, clarity and
better quality of work.”
One respondent reported a further,
somewhat unexpected, benefit of
BIM that is important in light of
wider society acknowledgment of
the importance of mental health,
namely that BIM “lowers [the] stress
levels normally related to traditional
methods, which cause a lot more

47%

Issues with interoperability

llllllllllllllllllll

39%

Too much jargon

llllllllllllllllllll

37%

Not enough evidence of benefits

llllllllllllllllllll

36%

Boardroom out of touch with technology

llllllllllllllllllll

33%

Confusing messages from technology vendors

llllllllllllllllllll

31%

Other

llllllllllllllllllll

14%

A year of operational restrictions
and working remotely due to covid
has undoubtedly resulted in an
increase in the adoption of BIM and
digital technologies, but critical
mass is still some way off.
That’s the overview provided by
the annual Construction Manager
BIM survey, in conjunction
with BIM+, in which nearly 200
construction professionals aired
their experiences of BIM and
digital technologies.
BIM was more frequently used
on projects in the past year than
the year before – not by much, but
by enough to be worthy of note:
more than a third of respondents
(36% – those scoring four or five on a
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How often do you use BIM
on your projects (on a scale
from 1 to 5, where 1 is not very
often and 5 is very often)?

25%

37%

11%
12%

15%

n1 n2 n3 n4 n5

24 | CONSTRUCTION MANAGER MAY 2021

24_28.CMMay21.bimsurvey V2_scW.indd 24

CONSTRUCTION MANAGER MAY 2021 | 25

“BIM lowers
the stress
levels normally
related to
traditional
methods”

scale of one to five) said BIM is used
very often and fairly often on their
projects, up from 34% the year before.
There was a similarly small shift in
the percentage of respondents either
using BIM fairly rarely or very rarely:
52% in 2020 to 49% this year.
We opened out the survey this year,
inviting respondents to tell us more
about the reasons for their answers.
We acknowledge it’s something of a
self-selecting exercise: only the most
passionate respondents will take the
opportunity to air their thoughts,
but those thoughts are still relevant.
Responses veered from the
overwhelmingly positive – “we’ve
used BIM on every project for the
last five years” – to the painful

stress due to expected problems
on the construction site due to
clashes or mistakes in traditional
2D drawings between disciplines”.
Intriguingly, the lack of evidence of
the benefits is less frequently cited as
a barrier to the adoption of BIM and
digital technology: the percentage of
respondents citing lack of evidence
as a blocker dropped to 36% from
45% in last year’s survey.
The most prevalent blocker was
the same year on year and will
come as no surprise: the lack of
digital skills, cited by 61% this year
(63% a year ago).
The lack of client interest, at 48%,
and limited funds to invest in new
technology, at 47% were the next
most prevalent.
One respondent told us:
“Clients often don’t want to take
BIM beyond pre-contract phase
as they see it as a cost.”
In contrast, one FM client told us:
“All we want [is] asset data, but
seemingly that attracts a huge
bill from the supply chain for the
privilege of being passed our own
data. Sorry to seem very cynical,
but that is why BIM is not gaining
traction with clients.”
This year, we added two new
answer options to this question
of BIM blockers and they came in
fourth and fifth on the list: issues
with interoperability (39%) and
too much jargon (37%).
Winning over management
The boardroom being out of touch
with technology was cited by a
third; one respondent said: “Senior
leadership is bought in primarily,
but mid-level leadership must be
educated enough on the sell,
delivery and recovery of BIM/virtual
design and construction (VDC)
to ensure we are compensated on

subscribers
Rate: £7,000

“All we want is asset data, but
seemingly that attracts a huge
bill from the supply chain for
the privilege of being passed
our own data”

What benefit have you seen from using BIM on
projects (on a scale of 1 to 5, where 1 is little
benefit and 5 is high benefit)?
Design
14%

5%

17%

27%

37%

Construction methodology
11%

15%

31%

25%

18%

Programme
16%

21%

27%

21%

15%

FM/operations
22%

16%

25%

20%

17%

Cost
19%
0%

22%
20%

32%
40%

60%

14%
80%

13%
100%

n1 n2 n3 n4 n5

What do you think are the main barriers to adoption
of BIM and digital technology in your organisation?
Lack of digital skills
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Clients are not interested

llllllllllllllllllll

48%

Limited funds to invest in new technology
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37%

Not enough evidence of benefits
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Boardroom out of touch with technology
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Confusing messages from technology vendors
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Roundtable events Media Pack

2022

Sponsor benefits
Chaired by the Construction Manager Editor, a round table event
enables a sponsor to interact with an elite and exclusive guest list,
contribute to a debate and network with the delegates on the day.
Reach:
lE
 xtensive networking opportunities with the 8-10

professionals on the day.
lT
 he printed report in Construction Manager reaches the

CIOB Core Audience in print of 31,275.
lN
 ewsletters promoting a digital version of the article reach the

CIOB membership and wider construction Audience online
of over 55,000.
lO
 nline report available to 73,000 unique monthly visitors of

www.constructionmanagermagazine.com.
l An opportunity to engage and network with select AECO

professionals, key figures from the CIOB and industry experts.
l Branded editorial content in CM, CM Online and social

media providing exposure to our complete audience.
l Leads for follow up provided by a CPD version of the article.
l Your brand promoted as a thought leader on a specific

agenda produced in collaboration with CM.
l A multi layered approach enabling engagement with the UK

construction industry on key issues.
Sponsorship Fee: £10,000

44%
35%
40%

Webinars Media Pack

2022

An online seminar enabling sponsors to present to a live audience online.
Moderated by a Construction Manger, BIM+ or GCR editor with a live Q&A with
online participants a webinar is a truly interactive piece of online training.
Reach:
l Bespoke emails promoting registration for the webinar and promoting

15%

the recording of the webinar reach the CIOB membership and wider
construction audience online of 55,000 subscribers.
l Extensive engagement with the live audience on the day.

Typically 350 professionals.
27%

37%

Key benefits
l A one hour event online with live PowerPoint presentations

and audio commentary.
l A full promotional programme to source online participants and

promote the video of the finished webinar.
l Assistance in sourcing industry professionals to present on your topic.
l Data returned to sponsor of all webinar participants that attend on the day

and anyone signing up to attend the webinar.
Sponsorship Fee: £7,000

Factory visits Media Pack

2022

A factory visit is an article revealing the detailed
processes involved in manufacturing a building
product. The complete process is covered including
the sourcing of raw materials, key parts of the
manufacturing process, logistics and site delivery and
even how the product is recycled at the end of its life.
73% of the CIOB membership work in roles requiring
them to source and specify building products and
systems. A factory visit is an opportunity to educate
them on how to make an informed choice or to
re-enforce their buying habits. Revealing the inherent
properties gained during the manufacture of a
product enables clients to highlight elements that
can make specification of a product more attractive
to our readers.

Reach:
lT
 he printed article in Construction Manager reaches
the CIOB Core Audience in print of 30,887.
lN
 ewsletters promoting a digital version of the article
reach the CIOB membership and wider construction
Audience online of over 55,000.
lO
 nline article available to 73,000 unique monthly

visitors of Constructionmanagermagazine.com.
Factory Visit - Key Benefits
lA
 half day with a Construction Manager editor
and a photographer.
lA
 four page article in Construction Manager
taking the reader through your process.
lA
 full promotional package pushing your article
to our complete audience.
Sponsorship fee: £6,500

Advertising tech specs Media Pack

2022

DPS Trim 255 H x 416 W Bleed 261 H x 422 W Type area 245 H x 406 W
Page Trim 255 H x 208 W Bleed 261 H x 214 W

Type Area 245 H x 198 W

1/2 Page horizontal

188 W x 115 H

1. Provide an email subject line

1/2 Page vertical

92 W x 235 H

1/4 Page vertical

92 W x 115 H

1/4 Page horizontal

188 W x 54 H

2. Please don’t supply the email HTML from a
word document. Ideally you should be using
a tool that will output a valid HTML file. If you
want to mock up a simple email layout in Word
for us to produce that’s fine, but we can’t use

(milimetres)

Copy and Distribution Dates
Digital specifications
We accept digital artwork only.

HTML generated from a Word document.

Issue date

Advertising copy deadline

Publishing date

January

Monday 13th of December

Friday 31st December

February

Monday 17th January

Friday 28th January

Please supply artwork in PDF format

March

Monday 14th of February

Friday 25th February

- preferred format must be created

April

Monday 14th March

Friday 25th March

according to Pass4Press standards,

May

Tuesday 19th April

Friday 29th April

June

Monday 16th May

Friday 27th May

July/August

Monday 13th June

Friday 24th June

September

Monday 15th August

Friday 26th August

only Quark or Indesign formatting.

October

Monday 19th September

Friday 30th September

Ensure that colours are CMYK, fonts

Nov/Dec

Monday 17th October

Friday 28th October

the pdf should be pdfx 1.3
www.pass4press.com, and using

are enclosed and images are 300dpi
resolution. Copy contact:
heather@atompublishing.co.uk
For all advertising enquiries
contact David Smith,
dave@atompublishing.co.uk
M: 07703 532 605 or
Tom Peardon,
tom@atompublishing.co.uk
M: 07393 315 250

Bespoke Tech Specs
Instruction for supplying Bespoke Email Copy:

All Website Banner Sizes
Leaderboard 728 x 90
MPU
300 x 250

Banner Artwork Specs

Pillar banner specs:
The left and right upright
ads 225x1000px.

URL for click throughs.

All Newsletter Banner Sizes
Leaderboard 728 x 90

Animated GIF File only.
No flash animation.
All artwork to be supplied
two days prior to go live date.
Supplying incorrectly will delay
your campaign.

3. Individual images should be under 100kb
in file size, definitely no more than 200kb.
GIFs may be larger, but the smaller they
are the better.
4. The total size of all images combined
should be under 600kb.
5. Image width should not be larger than the
email body container, typically between
600-700px.
6. Images should use one of the following file
formats: JPEG, PNG, or GIF.
7. Inline CSS instead of putting it in a separate
CSS file that needs to be referenced.

